
DIRECT EXPENDITURE EFFECTS OF THE   
RAINFOREST WORLD MUSIC FESTIVAL 2009 IN 

SANTUBONG, SARAWAK

Ahmad Shuib♣

Universiti Putra Malaysia

Salbiah Edman 
Universiti Malaysia Sarawak

Fazlina Yaakub
Universiti Malaysia Sarawak

♣	 Corresponding Author: Institute of Agricultural and Food Policy Studies, Universiti Putra Malaysia, Serdang 43400, Selangor 
Darul Ehsan, Malaysia. Tel: 03-082584967. E-mail:mad.shuib@gmail.com

ABSTRACT

An economic impact analysis of a tourism activity could indicate the losses in benefits to 
the area if the activity were not to take place in the area. The potential losses are equated 
to the total amount of associated expenditures of visitors spending in the area. An ex post 
assessment is carried out to  measure the  impacts of visitors expenditure in a  tourism activity, 
the 3-day Rain Forest World Music Festival 2009 (RFWMF2009) in Santubong, Sarawak.   
On site data on all associated expenditures spent in the area during the festival were collected 
from a sample of the visitors. The results show that 34%, 18% and 48 % of the visitors have 
participated in 1, 2 and 3 days in the festival, respectively. The average total expenditure of per 
participant is about RM334 per day. A simplified  Money Generation Model (MGM) is used to 
derive the direct economic benefits of the RFWMF2009. The festival has created RM7.4 mil 
in total sales, 117 new jobs  and RM3.3 mil in income to the region. The local authority has 
received RM0.69 mil in total tax revenue. The impacts are estimates of losses that would have 
resulted if the festival has not taken place.
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1.  INTRODUCTION

Impacts to the communities surrounding a location  in which  tourism activities are undertaken  
may take several forms. The changes in economic activity that are generated can be evaluated 
in several ways.  Changes in sales (or spending), changes in regional income, and changes in 
employment are among the common methods of measuring the impacts. When visitors  spend 
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