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Abstract
Purpose: The purpose of the study is to review research on innovation and managing
innovation as a whole and its importance in industry. It will then review research on religiosity
in the aspect of innovation and risk, looking at impact on individuals, risk taking, opportunities
and decision making. The paper will then sum up with research gaps and ideas on potential
framework for further research.
Design/Methodology/Approach: The methodological approach taken, looked at and
reviewed research papers from the last 15 years around innovation and religiosity which
linked directly to management and organisations. After which gaps were identified for further
study.
Findings: As a result of the review gaps were identified in defining innovation based on the
industry it is referring to. Gaps in the level of innovation an organisation needs to achieve to
be at a competitive level. Research using a variety of variable with innovation. More research
needs to be carried out in the area using quantitative as well as qualitative research.
Research Limitations/Implications: The review was carried out using secondary data and
research. Research considered was from a time span of 15 years and from various sectors. The
research was a review to highlight future research gaps.
Practical Implications: The research and review can be used to develop policy and support the
implementation of innovative cultures in organisations. It can support further research and
study in the area of innovation and religiosity. The study can also help develop conceptual
frameworks.
Originality/Value: The research provides a wider understanding around religiosity and
innovation and opens new areas of research and gaps to be filled. The review is first of its kind
that looks at research over the last 15 years in the area of innovation and religiosity.
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Overview
The 4th industrial revolution and the recent pandemic have shown the world the importance
on innovating. Innovation has become a key driver for all types of organisations to stay ahead
and be competitive. Innovation is today a vehicle to drive change, and innovation is an
opportunity for all types of business (Lee, 2016). Innovation is seen and defined by many as
adding value to a product or organisation through improvements or inventions. It is also seen
as a complex system driven by useful and valuable procedures, services and products (Jimenez
et al., 2014; Choi et al., 2013). According to Wong (2013), Innovation should be a key element
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