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Abstract

This study is about social media addiction and self-esteem. The main objective of this study is
to find out the relationship between social media addiction and self-esteem among
undergraduate students of UNIMAS. This is a quantitative research and two types of
questionnaires been used to collect data, which are Social media use and the internet addiction
test (IAT) and Rosenberg Self-esteem Scale. There result shows that there is a significant
relationship between social media addiction and self-esteem. One of the important implications
on counselling and psychotherapy is for the therapists, who help resolve an individual with low
self-esteem due to their social comparisons end up making upward and downward comparisons
with others. Counsellors have to be competent enough to help clients with self-esteem issue.
This study also recommended the future studies to focus on specific social media sites,
choosing a larger sample size and having a Malay translation with understanding of the norm

and culture.
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Chapter 1
Introduction

1.0 Introduction
In this first chapter, will present the background, objectives, hypotheses, terms of definition,

limitations and significance of this study.

1.1 Background of Study

Social media applicants had a large impact on many different generations. With the rise
of technology and opportunity, social media has become the epicentre for teenagers and
college students to express and connect with others through pictures, videos and personal
content (Kurcaburun, 2016). Social media issues permeate every aspect of a young
person’s life these days, whether it’s revealing too much info about their boyfriend or
girlfriend on snapchat, having public spats with their best friend forever on Twitter or

inadvertently inviting gate crashers by posting party details on Facebook. But what does
social media make the youths think about themselves and how does it make them feel?

According to Raymer (2015), approximately ninety percent of college students have
social media account, and it is estimated that the average amount of time spent on this

social networking sites range from thirty minutes to over two hours on a daily basis. With
all this time spent on a networking site that allows users to create profile, upload pictures
and share information about the self with others, one must wonder what the implications
are on an individual’s feelings of self-worth and self-esteem. For instance, looking at
everyone else’s posts and think: * They’re so pretty, their life is so cool and make think
everyone is having a better time than them. It might also make feel not good about
themselves because they think: ‘What’s wrong with me, why aren’t I having that sort of

time?’

Advances in technology and numerous of social media access enable to explore the
virtual sites. Unfortunately the technology had affect the youngsters to another problem
cyber harassment or cyberbullying. During recent years, a considerable amount of research
has been done on cyberbullying. Cyberbullying may appear in many forms such as sending
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or commenting mean messages to a person’s mobile phone, e-mail or social media
accounts, spreading fake messages or rumours online and sexting that is circulating
sexually suggestive pictures or messages to hurt or humiliate someone (Balakrishnan,
2015). Cyberbullying may lead to consequences on the victims, ranging from depression,
isolation, anxiety, suicidal ideation. As from a previous research, bullying and self-esteem
consistently finds that victims of bullying tend to have lower self-esteem than non-victims.

As to conclude, social media have been using globally and attracted millions of users.
According to Deputy Communications and Multimedia Minister Datuk Jailani Johari,
addiction for the internet among Malaysians has reached an alarming rate. In this case, it’s
important to make everyone realise that they are actually losing the rapport among family
and friends by including themselves in various social networks.



1.2 Probiem statement

Increase in social media usage causes the self-esteem of an individuals to decrease in
Karachi, Pakistan (Jan, 2017). This study also found that social media has a very strong
impact on the self-esteem of individuals. According to this author, people spend more time
on Facebook, they visit other people’s profiles and they start envying certain individuals
who they think living better life than them.

The research done by (Otu, 2015) revealed that the most subscribed to and most used
social media platform by students is WhatsApp and also a majority of the students use
their social media accounts for entertainment. This research done by the respondents
involved students of the University of Ghana. The study investigated the level of social
media usage and addiction to the various social media platforms among students.

Since there is only few studies especially focused on Facebook had been carried here
in Malaysia, so this study is to identify the relationship between social media usage and
self-esteem among students in UNIMAS. However, most of the previous study only
focuses on one social media sites. Therefore, this study will be included more than one
social media used by UNIMAS students. From this study able to determine whether using
all those social media sites impact their level of self-esteem.

In addition, from this study would like to know is there any differences of result when
the research being carried in various places. For example, this research will be carried out
in Kuching, Malaysia. Compare to the previous studies, the research had been carried out
in Europe countries. There was limited research done in Malaysia context. Malaysia being
the country diverse in culture, ethnics and religions. Researcher would like to find out the
result obtained would it be different compared with other due to multicultural differences.



1.3 Research Objectives

1.4

General Objective:
The purpose of this study is:
1. To determine the relationship between the social media addiction and the self-esteem

of UNIMAS students.

Specific Objectives:

1. To investigate the difference between gender and self-esteem of UNIMAS students.
To investigate the difference between CGPA and self-esteem of UNIMAS students.
To investigate the difference between gender and social media addiction.

To investigate the difference between CGPA and social media addiction.

ol A

Research Hypotheses
This study emphasis on the self-esteem, the null hypotheses of this research are:

Hol: There is no significant relationship between the social media addiction and the self-
esteem of UNIMAS students.

Ho2: There is no significant difference in gender and self-esteem of UNIMAS students.
Ho3: There is no significant differences in CGPA and self-esteem of UNIMAS students.
Hod4: There is no significant differences in gender and social media addiction.

HoS: There is no significant differences in CGPA and social media addiction.



1.5 Terms of defimition
1.5.1 Social Media
Conceptual Definition

Social media as web-based services that allow individuals to construct a public or semi-
public profile within a bounded system, articulate a list of other users with whom they
share a connection, and view and traverse their list of connections and those made by others
within the system. The nature and nomenclature of these connections may vary from site

to site (M.Boyd, 2007).
Operational Definition

Social media has been globalized immensely as being the medium for expression of
opinion, platform for sharing of knowledge and moments and uploading pictures and
videos. It also being as internal communication and social interaction to connect with a
wide range of people around the world.

1.5.2 Social Media Addiction

Conceptual Definition

Social media addiction involves a psychological, physical, social media platforms and
environmental component where the person is unable to control the aspects of the addiction
without intervention because of the severity and the various physical and mental factors

involved (Veronica, 2012).
Operational Definition

Social media addiction is the excessive use of internet and social networking platforms
that could weaken the connections between individuals and their families, friends and
loved ones. In addition, this might result for an individual who addicted may feel lonelier

and depressed.




1.5.3 Self-Esteem

Conceptual Definition
Self-esteem which expresses the individuals’ respect towards themselves. Self- esteem

is self-appreciation and self-approval which originated from self-assessment. Individuals
who are lack of self-liking and seeing themselves lower than actually who they are, feel

and perceive themselves inadequate against their surroundings. They tend to be more
sensitive against criticism and rather focus on how people see them (Kurcaburun, 2016).

Operational Definition
Self-esteem is a positive or negative orientation toward oneself or an evaluation of one’s

worth or value. How a person value themselves, how we perceive our value to the world
and how valuable we think we are to others. Self-esteem affects our trust in others,

relationships and nearly every part of our lives.



1.6 Significance of Study

The findings of this research will be eye-opening as it will shed a light on the current
issue of cyberbullying among youths and becoming a pervasive problem around the world
and increasing at an alarming rate. This research is crucial at this era to find out that does
social media affects their low self-esteem. Those with lower self-esteem attempt to
compensate by secking more friends on social media in order to establish a sense of
belonging and increase perception of popularity. Negative impacts can result in suicidal
ideation, mental illness and many others.

This research also will be an important aspect to all the social media user to be more
aware about the usage and addiction to it. In addition, know about the cons of social media
usage and understand that sometimes comments on someone’s post or photos might hurt
someone and affect their self-esteem too. This is because self-esteem has been seen to play
an important role in the development of individual’s potential and ability indifferent fields.
By understanding its role, help to enhance their capability to perform better in various
fields.

In addition, from perspective of society especially give awareness for parents to
familiarise themselves with how social media works and its can influence their child. So
that, they able to teach their child to use it wisely, in a balanced and healthy way.
Importantly, let their kids know about the implications of overly use of social media and

able to take actions if they sense negative feelings or behaviour from their child.

Besides, this research serves as an important platform for researcher, to learn and
understand deeply the prospects of self-esteem. It will help broaden the knowledge of
importance of self-esteem. By identifying the relationship of social media addiction and
self-esteem, an individuals and specifically future counsellors can understand others and
themselves better. Counsellors can think of strategy for the implementation of intervention
module and programmes as a measure to control the addiction in schools, colleges and
University throughout Malaysia. With this initiative, the quality of life will increase for

everyone.



1.7 Limitations of Study

This research consists of a few limitations. Time constraints is the first one. As this
study is an one-semester project, thus the time to find the respondents is limited. The
researcher need to constantly bear in mind of the due date as the time given for this study
is not sufficient. Respondents might not be honest in completing the instruments due to
afraid they can be judge by others or afraid to reveal their reality of social media usage.

Besides, the place for respondents to complete the questionnaires might not so
conducive and safe. This is because the survey research may carry out in lecture rooms,
library, faculty lobby, or even places dining in for food. Their attentiveness in completing
the survey research might be low and they are easily-influenced. Moreover some of the
respondents might be in rush for their class or other commitments. Therefore, the
respondents may not respond after a considerate thinking and just simply answer the
questionnaire to fulfil the request of researcher.

1.8 Conclusion

In conclusion, this chapter discuss about the aim of this study and how this study can
affects the current issues and how it helps the society to understand and ways to manage it. At
the end of this study, the low or high level of self-esteem of students can be determined and at
the same time the social media that affects low self-esteem, which are Facebook, Instagram,

Twitter and others, can be identified.



Chapter 2

Literature Review

2.0 Introduction
This chapter will give a further explanation on the social media sites, usage, addiction
and self-esteem. Moreover, this chapter will also discuss on general findings and empirical
studies on social media and self-esteem. Also will be discussed on the methodological
literature, briefly summarized on how there two variables being related and how the
research will be carried out. In addition, theory and model related being explained further,
which focused on Maslow Theory by Abraham Maslow.

2.1 Social Media Usage and Addiction

Social media is used to describe multiple aspects of engaging with others
socially through some form of technology such as cellular phone, smartphone, tablet,
or computer. There are many social media sites used today such as Facebook, Instagram,
Twitter, Tumblir, Pinterest, Snapchat and the list continues. According to O’Keefe &
Clarke-Pearson (2011), 22% of teenagers engage in social networking at least ten times
a day and more than half of the teens report that they engage in social media at least

one time a day.

In this era, technology is changing faster than we ever thought it would. Due to
that it doesn’t mean it’s impacting everyone or the user of social media in a positive
way. With the several social media platforms, cyberbullying impacts today’s teens,
students and adults in a negative way. According to Bobadilla (2013) social media has
the ability to connect individuals to one platform. The problem with communication
platforms, like Facebook, is that no tone behind the worlds that are being read, meaning
whether the writer is being sarcastic or just stating facts, no attitude is present.

As to the relationship between social media students, a study released Johnson
& Wales University reveals that college students have great interest in social media.
Although, providing a detailed perspective on social media use among university
students and underscoring that such use can produce both positive and negative
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consequences. Considering the data collected from this study, there was a negative
attitude towards social media when college students used them. This research indicates

that most college students would prefer to use social media and spend many hours

checking the social media sites (Wang, 2011).

In a study by Raymer (2015), that there is a significant gender difference in
utilizing social networking sites. Found that females are more likely than males use
online tools such as Facebook to maintain and establish their social networks. In
addition, female share more photos and spend more time on social media than men.
Another study by Strayhorn (2012), found that first year female college students tend
to use social media sites more frequently than males. The finding suggests that female

students tend to fare better than males during their first year and report a greater sense

of belonging than males.

According to Nyland (2007) found that the socialisation feature of these social
media platforms which enables interactive exchange with others in real time and the
ability to get close to popular people they adore mostly in entertainment may contribute
to their choice and use of social media. In case some of these identified motives people
engage in on social media have been described as potentially addictive and may
therefore lead to social media addiction. Another study by Li & Chung (2006) stated
that the internet in itself is not addictive; instead, the social functions, self-expressions,
communication, and building of personal ties on the internet are what is addictive.

Overall there are common features of social media there is a very high likelihood that

many users are addicted to it.
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2.2

Self Esteem

The regulation of self-esteem is a powerful part of motivation. A study that
researched self-esteem and the use of internet dating sites resulted that people will
present themselves online in a manner that will lead to the greatest chance for success
and work actively to avoid failures. These results might suggest that people work
actively to avoid failures because the failures may lead to decreased self-esteem (Kim,

Kwon, Lee, 2009).

The concept of self-esteem is interpreted differently during every stages of life.
As stated by Gangadharbatla (2008), social networking sites someone could deny a
friend request it which makes the person feel negative about themselves. The need to
belong and be accepted socially and loved can be overwhelmingly powerful; it is not
surprising that people attempt to meet this need through the use of social networking

especially teenagers and students.

A research by Naderi.H (2009) stated that gender is generally asserted to impact
upon the growth, demonstration and manifestation of self-esteem. In addition, for
gender differences in self-esteem females scored higher than males. It’s clearly showed
that gender has the strongest unique effect on student self-esteem. There are also
research found that male self-esteem seems more to be influenced by goals related to
independence and autonomy, while female self-esteem is more closely defined by goals
characterized by sensitivity and interdependence. The research by Aunola (2000),
resulted that low self-esteem was found to be more common in girls than boys.

11



Methodological Literature

Research done by Jan (2017), apart from using the questionnaires as the primary data
for the research, certain interviews were also conducted to know how people view other
people’s profiles and whether they make comparisons or not. This research also based
on youngsters of both genders between the age group of 18 and 25. The statistical model
of this study is comparisons of means, correlation between times spent on Facebook
and self-esteem and Regression analysis between times spent on Facebook and self-
esteem.

The previous study conducted on the social comparison, social media, and self-
esteem by Vogel (2014), the participants were 145 undergraduate students who
participated in exchange for course credit. The participants came to the lab for social
media use in college students and all portions were completed on computers using
Media Lab software. They were asked about their social media use, self-esteem, and

extent of upward versus downward social comparisons on Facebook.
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Theoretical Framework

The theory that had related to this study is Maslow Hierarchy of needs by
psychologist Abraham Maslow. According to Maslow, individuals must meet the needs
at the lower levels of the pyramid before they can successfully be motivated to tackle
the next levels. Maslow’s great insight was to place actualization into a hierarchy
motivation. Maslow also presents a hierarchy of needs which can be divided into

growth needs.

FIGURE 2.1: Maslow’s Hierarchy of Needs

The first and most basic is physiological needs, the need for survival. The
physiological requirements for food, water, and shelter. An individual must have food
to eat, water to drink, and a place to call home before they can think about anything
else. Secondly the safety and security needs. Safety is where the feeling people get
when they know there are no harm will befall them, physically, mentally, or

emotionally.
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Love and belongingness needs as the third level of the pyramid. These needs
are mainly met through satisfactory of relationships with family members, friends,
peers, classmates, teachers and other people with whom individuals interact. Next level
is self-esteem needs once the individuals have satisfactorily met their love and
belonging needs. At the top of the pyramid, is the need for self-actualization, as a
person’s desire to become everything he or she capable of becoming.

Self-esteem needs this represents the fourth level of needs. It includes the need
for self-respect and approval of others (Kaur, 2013). Esteem needs include how
confident an individual feel, sense of achievement and worth. For instance it helps a
student to seek to be aware of their own self-identity and how much respect they
received from others and themselves too. Whenever a person lacks that sense of self-

worth, it can eventually lead to feelings of depression where the individual feels like

they are short of the expected potential or the expected set of abilities.

Importantly self-esteem needs of Maslow hierarchy, helps an individual to
realize things about themselves like how unique are they, how they face challenges in
life and more. Students with a positive self-esteem will very well grounded on their
principles and values thus, they feel confident to defend themselves when opposed

especially when they are being bullied or any harassments in daily life or social media

platforms.

According to Yahaya (2010), Maslow theory helps the students to learn about
themselves. The newly gained knowledge and information are meaningful to the
students so that it may be retained and useful throughout their life. Emphasis how
important is self-esteem needs for a student to face all the challenges and define they

life goals and a bright future.

14



2.4  Conceptual Framework
In this study, the independent variable is the social media addiction have the
range of none, mild, moderate and severe. The gender difference among male and
female also included to find the relationship. The dependent variable of this study is the
effects on self-esteem of the participant whether they face low or high self-esteem.
Social media addiction
e None
e Mild
e Moderate
e Severe Self-Esteem
¢ High self-esteem
Demography e Low self-esteem
e Gender
CGPA
2.5 Conclusion

In conclusion, this chapter has covers the literature review on the social media
and self-esteem and its findings. According to Maslow’s theory, self-esteem as the
fourth level of needs. These involve self-respect, which includes the desire for

confidence, competence, adequacy, and achievements.




