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ABSTRACT

The Han people are the largest ethnic group in China, and their traditional costume, Hanfu,
has a rich history that reflects the formation and development of the Han nation. Modern
Hanfu is a type of Hanfu that features innovative designs suitable for contemporary wear
while still maintaining the typical characteristics of traditional Hanfu. In recent years, there
has been a surge of interest in modern Hanfu design. However, this trend has also brought
about some issues. Some designers misuse Hanfu elements, resulting in the
misrepresentation of Hanfu culture. Some others just design similar-looking modern Hanfu.
This highlights the importance of promoting a greater understanding of Hanfu culture and
encouraging more original, high-quality designs. This study aims to raise awareness of
modern Hanfu design through interactive design applications among the young generation
in China. The study used a mixed research method, including semi-structured interviews
with 16 respondents and a questionnaire survey with 315 respondents. The data from these
sources revealed the Chinese perception of modern Hanfu design and identified areas for
improvement. The respondents agree that Hanfu is essential but needs a better
understanding of its cultural significance. Secondly, it discussed the suitability of using
interactive design applications to educate and promote modern Hanfu. The relevant factors
include lifestyle preferences, interactive design, educational information, perceived
functional value, perceived emotional value, perceived risk, and communication. Lastly,
the relationships between these factors were found to establish the theoretical model and
guide the development of interactive design applications for modern Hanfu. The study
developed a revised theoretical model and designed a digital interactive application

integrating modern Hanfu interaction design and cultural dissemination. The study aims to

il



make feasible recommendations for the sustainable development of modern Hanfu design

and to raise public awareness of Hanfu culture.

Keywords: Modern Hanfu design, interactive design application, young generation in

China, user behaviour, Hanfu culture
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Pembangunan Aplikasi Mobil untuk Reka Bentuk Interaktif Hanfu Moden

ABSTRAK

Masyarakat Han adalah kumpulan etnik terbesar di China, dan pakaian tradisional
mereka, Hanfu, mempunyai sejarah yang mencerminkan pembentukan dan perkembangan
bangsa Han. Hanfu Moden ialah sejenis Hanfu yang menampilkan reka bentuk inovatif
vang sesuai untuk pakaian kontemporari, disamping mengekalkan ciri-ciri tipikal Hanfu
tradisional. Dalam beberapa tahun kebelakangan ini, terdapat peningkatan minat dalam
reka bentuk Hanfu moden. Walau bagaimanapun, trend peningkatan ini telah memberi
beberapa impak negatif di mana sesetengah pereka bentuk menyalahgunakan unsur Hanfu,
mengakibatkan kecelaruan pemahaman budaya Hanfu. Sesetengah pereka hanya mereka
bentuk Hanfu moden yang kelihatan serupa dan ini dapat mengetengahkan pemahaman
vang lebih mendalam tentang budaya Hanfu dalam menggalakkan dan mempromosikan
reka bentuk yang lebih asli dan berkualiti tinggi. Kajian ini bertujuan untuk meningkatkan
kesedaran reka bentuk Hanfu moden melalui pengunnaan aplikasi reka bentuk interaktif
dalam kalangan generasi muda di China. Kajian ini menggunakan kaedah kajian
campuran, termasuk temu bual separa berstruktur dengan 16 responden dan tinjauan soal
selidik dengan 315 responden. Data daripada sumber ini mendedahkan persepsi orang
China terhadap reka bentuk Hanfu moden dan mengenalpasti faktor untuk
penambahbaikan. Responden bersetuju bahawa Hanfu adalah penting tetapi memerlukan
pemahaman yang lebih mendalam bagi pengekalan budayanya. Selain itu, faktor yang
paling berpengaruh untuk menembusi batasan reka bentuk Hanfu moden turut
dibincangkan dengan terperinci. Faktor yang berkaitan termasuk pilihan gaya hidup, reka

bentuk interaktif, maklumat pendidikan, nilai fungsi, nilai emosi, risiko dan komunikasi.



Akhir sekali, hubungan antara faktor-faktor ini didapati dapat mewujudkan model teori
dalam pembangunan aplikasi reka bentuk interaktif untuk Hanfu moden. Kajian ini
menambahbaik model teori dalam mereka bentuk aplikasi digital yang mengintegrasikan
hanfu moden, reka bentuk interaksi dan penyebaran budaya. Kajian ini bertujuan untuk
mencadangkan untuk pembangunan mampan reka bentuk Hanfu moden dan untuk

meningkatkan kesedaran orang ramai tentang budaya Hanfu.

Kata kunci:  Reka bentuk Hanfu moden, aplikasi reka bentuk interaktif, generasi muda di

China, tingkah laku pengguna, budaya Hanfu
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CHAPTER 1

INTRODUCTION

1.1 Study Background

From the Qin dynasty to today, clothing has been an essential part of traditional
Chinese culture. It is a symbol of material and spiritual civilisation, a result of the long-
term development and accumulation of the Chinese nation, and an external symbol of
people’s lives, reflecting the unique Chinese characteristics in terms of social status,
cultural transmission, and folk customs. There are fifty-six ethnic groups in China, of
which the Han Chinese are not only the leading ethnic group in China but also the most
numerous in the world today. It is one of the few ancient peoples with an unbroken
civilisation. Traditional Hanfu is distinctly different from that of other ethnic groups’
costumes. It has developed through many dynasties and was influenced by factors such as
the environment, politics, and economy, gradually forming an outfit with characteristics of
the Han nationality. Traditional Hanfu represents the traditional culture of the Han
nationality, reflecting their ideology, ritual system, living habits, and so on, and can
objectively reflect the social situation and national style (Liu, 2011). However, as Western
culture entered China after the Xinhai Revolution, people’s perceptions changed, favouring
Western-style clothing, and the traditional Hanfu gradually faded out of style. By now, the
typical Hanfu is even disappearing progressively. If this situation is not reversed, it will
inevitably lead to a deficiency in Chinese culture (Su, 2005). Therefore, in modern society,
we must take the appropriate methods to make the Hanfu effectively passed on and

developed in modern times.



China’s economy has gradually developed in recent years, and people have become
increasingly concerned about traditional culture as their material living standards have
improved. The Chinese government has also introduced many policies to promote the
development of cultural industries in recent years. For example, in 2017, the General
Office of the Central Committee of the Communist Party of China and the General Office
of the State Council of the People’s Republic of China introduced a policy that Opinions
on implementing the inheritance and development project of Chinese incredible traditional
culture, which is the first time that China has thematically elaborated on the inheritance
and development of Chinese excellent traditional culture in the form of a central document.
Therefore, the heritage, innovation, and development of Chinese traditional costume
culture have once again attracted the attention of people from all walks of life. Against this
social backdrop, the Han nationality, as the ethnic group that occupies the most significant
number of people in China, its national costume, the Hanfu, soon attracted the attention of
many people. A few Hanfu enthusiasts would wear Hanfu daily, and the general public
went from not understanding this phenomenon to slowly accepting, paying attention to,
and even loving Hanfu culture. People found a sense of cultural belonging and a sense of

national identity through Hanfu (Wang, 2013).

As the influence of Hanfu culture has grown, so has the number of studies
dedicated to it, social media outlets focusing on it, and physical shops and online shops
selling Hanfu products. Scholars have concentrated their efforts on aesthetics, culture, and
structure, with little attention given to Hanfu’s popularisation, dissemination, and design
innovation (Wang, 2014). A substantial amount of information regarding Hanfu culture
can be found on social media. However, its reliability varies significantly, primarily

because the content is predominantly generated by random customers selling the Hanfu



costumes (Su, 2005). Most Hanfu products sold in physical and online stores are modern
Hanfu, but due to commercial issues, the market is not large-scale (Weng & Liang, 2020).
This research focused on the behaviour of using interactive design applications for modern
Hanfu. It will allow more people to participate in the innovative design of modern Hanfu
that meets the habits of modern people, or people even want to buy current Hanfu products
designed by themselves in the future. This will help impart and inherit the culture of Hanfu

and will be a reference for the revival of Hanfu culture and other traditional cultures.

1.2 Problem Statement

Clothing is one of the most curtail ways of reflecting the culture and carries many
connotations such as institutions, aesthetics, and folklore (Ren, 2018). The Han nationality
is the leading ethnic group in China, with a history of several thousand years (Wang, 2014).
Hanfu, the national costume of the Han nationality, needs to be adequately understood
today (Jiao, 2021). Many people lack an understanding of Hanfu; some are unaware of the
concept - they think that traditional national dress is an exclusive term for ethnic minorities
or foreign countries. This was because the Hanfu system, which had developed over nearly
four thousand years since the Xia Dynasty, was changed by the rulers in the Qing Dynasty
when they forbade people to wear traditional Hanfu. Immediately afterwards, the war of
aggression at the end of the Qing Dynasty brought about social unrest. Since then, China
has been heavily influenced by Western civilisation and has gradually neglected its
traditional culture, especially the Chinese costume culture. People were changing their
dressing habits based on the aesthetic preferences of the West, resulting in a gap in the
cultural heritage of Chinese costumes, which has only been brought back to public

attention in recent years (Sun & Xiong, 2022). As an essential part of the traditional



Chinese cultural system, modern Hanfu embodies the conventional culture and image of
the Han nationality. The development of modern Hanfu design in contemporary society
needs help in Hanfu knowledge popularity, correct information dissemination, and
innovative design. If this phenomenon continues for too long, it will inevitably become an

irreparable loss in Chinese culture, even the world culture.

From the perspective of cultural education, the current spread of Hanfu culture has
always been limited to a small group of Hanfu enthusiasts’ social circles. This has made it
challenging to attract the public who do not have a great interest in Hanfu (Jiao, 2021).
Over the last ten years, the Hanfu culture has primarily spread through enthusiasts
communicating with each other and organising events. They attract potential enthusiasts
and convert them into Hanfu enthusiasts through online communication, ultimately joining
the social circle of Hanfu enthusiasts. This situation has led to the development of Hanfu in
a small group, and the general public lacks the means to understand the basic information
of Hanfu (Lin & Mo, 2020). The Hanfu culture circle needs more authoritative and
compelling publicity to avoid misconceptions and prejudices among people. Some may
confuse Hanfu culture with ancient costumes or cosplay. Many do not realise the value of
Hanfu for their spiritual and cultural life and even resist it (Guo, 2019). Books and
museums are two traditional channels for cultural education and dissemination, yet books
and literature are frequently highly specialised and difficult to understand by the general
audience. The educational function of museums has limitations in the widespread
dissemination of Hanfu. The unique nature of the costume exhibits, in particular, places
great demands on the exhibition halls, not just in humidity and light but also in the limited
number of costumes on display. Therefore, traditional museums are not a suitable channel

for the general public to learn about Hanfu culture (Jiao, 2021).



