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ABSTRACT 

Sarawak Malay cultural and heritage products are generally less identified as one of the main 

products in the Sarawak tourism industry, this study applied mixed method in collecting the data 

by using 384 set questionnaires distributed among international and domestic tourists and in-

depth interview with 5 related authorities using purposing sampling whereby sample size is 

chosen to collect the information among suitable target of individuals chosen for this study. This 

study is about the method in ensuring the basic pattern of Selayah Keringkam can convey the 

message about the existence of this beautiful Malay heritage of Sarawak through the basic pattern 

of Keringkam embroidery to domestic and foreign tourists. This study is to highlight the common 

motif of Keringkam as the ethnic identity of Sarawak Malays thus enhancing the knowledge of 

tourists about Selayah Keringkam like other ethnic textiles such as Pua Kumbu. Effective 

communication is very important in ensuring that tourists understand the message about the 

common motif of Selayah Keringkam. In general, this study is about the most preferred and easily 

accepted communication channel by tourists in recognizing the common motif of this embroidery. 

Thus, this study also displays a significant relationship of variables between independent variables 

(Common Motif Selayah Keringkam), dependent variables (Communication Channels) and 

mediator (Supplements of Effective Communication) as a new framework aimed at ensuring that 

the message conveyed can be received well and clearly at once boosting the Malay ethnic identity 

to tourism industry. 

Keywords: Selayah Keringkam, Common Motif, Communication Channels, Tourist. 
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Keberkesanan Komunikasi Selayah Keringkam Terhadap Pembangunan Industri 

Perlancongan, Kebudayaan Sarawak  
 

ABSTRAK 

Produk budaya dan warisan Melayu Sarawak secara amnya kurang dikenal pasti sebagai 

salah satu produk utama dalam industri pelancongan Sarawak, kajian ini menggunakan 

kaedah campuran dalam mengumpul data dengan menggunakan 384 set soal selidik yang 

diedarkan dalam kalangan pelancong antarabangsa dan domestik serta temu bual 

mendalam dengan 5 pihak berkaitan menggunakan persampelan bertujuan di mana saiz 

sampel dipilih untuk mengumpul maklumat di antara sasaran yang sesuai bagi individu yang 

dipilih untuk kajian ini. Kajian ini adalah berkenaan dengan kaedah dalam memastikan 

corak asas Selayah Keringkam dapat menyampaikan mesej mengenai kewujudan warisan 

melayu Sarawak yang indah ini melalui corak asas sulaman Keringkam kepada para 

pelancong dalam dan luar negara. Kajian ini adalah untuk mengutarakan corak asas 

keringkam sebagai identiti etnik Melayu Sarawak sekali gus mempertingkatkan ilmu para 

pelancong mengenai Selayah Keringkam seperti mana tekstil etnik lain seperti Pua Kumbu. 

Cara komunikasi berkesan adalah amat penting dalam memastikan para pelancong 

memahami mesej mengenai corak asas Selayah Keringkam. Secara umumnya, kajian ini 

adalah mengenai saluran komunikasi yang paling disukai dan mudah diterima oleh para 

pelancong dalam mengenali corak asas sulaman ini, tambahan dari itu juga kajian ini 

memaparkan  hubungan pembolehubah yang ketara antara pembolehubah tidak bersandar 

(Motif Asas Selayah Keringkam), pembolehubah bersandar (Saluran Komunikasi) dan 

pengantara (Suplemen Dalam Keberkesanan Komunikasi) sebagai rangka kerja baharu 

bertujuan memastikan mesej yang disampaikan dapat diterima dengan baik dan jelas 

sekaligus melonjakkan identiti etnik Melayu kepada industri pelancongan. 

Kata Kunci: Selayah Keringkam, Motif Asas, Saluran Komunikasi, Pelancong 



v 

 

                     TABLE OF CONTENTS  

 Page 

DECLARATION i 

ACKNOWLEDGEMENT ii 

ABSTRACT iii 

ABSTRAK iv 

TABLE OF CONTENT v 

LIST OF TABLES xiv 

LIST OF FIGURES xvii 

LIST OF ABREVIATIONS xxi 

  

CHAPTER 1:     INTRODUCTION 1 

1.1 Introduction 1 

1.2 Background Study 2 

1.3 Statement of problem 5 

1.4 Purpose of Study  6 

1.4.1 General Objective 6 



vi 

 

1.4.2 Specific Objective 6 

1.5 Research Questions 7 

1.6 Research Scope 8 

1.7 Significance of Study  9 

1.8 Limitations of Study 11 

1.9 Summary                         12 

CHAPTER 2:     LITERATURE REVIEW 13 

2.1 Introduction 13 

2.2 Definition of Terms 13 

2.2.1 Positioning 13 

2.2.2 Culture 14 

2.2.3 Textile 14 

2.2.4 Selayah Keringkam 14 

2.2.5 Motif 14 

2.2.6 Communication Channels 15 

2.2.7 Product Awareness 16 

2.2.8 Tourist 16 



vii 

 

2.3 Keringkam as tourism product 17 

2.4 The Malays 17 

2.5 Short History of Malay Sarawak 18 

2.6 Sarawak Traditional Costume 19 

2.7 Keringkam 20 

2.8 Malay Embroidery Art 21 

2.9 Functions of Selayah Keringkam to the Malay Community in 

Sarawak 

 

22 

2.10 Textile Motif Traditional Malay 23 

2.10.1 Motif Design 23 

2.10.2 Malay Textile Conceptual Framework 24 

2.10.3 Motif of Malay Textile 25 

2.11 Cultural Heritage Product 28 

2.12 Purposed Some Common Features to Create Such Product 28 

2.13 Art Communication 29 

2.13.1 Communication Element 31 

2.13.2 Communication Process 32 

2.13.3 Verbal Communication 33 



viii 

 

2.13.4 Nonverbal Communication 33 

2.14 Communication Function in Art, Culture, Heritage Product 34 

2.15 Elements of Art Communication 35 

2.15.1 Message, Meaning and Values 36 

2.15.2 Communication Theory Functions 36 

2.15.3 Symbolic Convergence (Ernest Bormann) 37 

2.16 Summary 38 

CHAPTER 3:     CONCEPTUAL FRAMEWORK  39 

3.1 Introduction 39 

3.2 Concept 39 

3.3 Conceptual Framework 39 

3.4 Guidelines Created for a New Framework 42 

3.4.1 Common Motif of Selayah Keringkam  42 

3.4.2 4Cs Effective Communication 45 

3.4.3 In-Personal Communication 50 

3.4.4 Non-Personal Communication 57 

3.5 Creating New Conceptual Framework 63 



ix 

 

3.6 Summary 64 

CHAPTER 4:     RESEARCH METHODOLOGY 65 

4.1 Introduction 65 

4.2 Research Location 65 

4.3 Research Diagram 67 

4.4 Research Design 70 

4.5 Findings and Data Analysis Methods 72 

4.5.1 Content Analysis 72 

4.5.2 Descriptive Analysis 73 

4.5.3 Inferential Analysis 74 

4.5.4 Factor Analysis 74 

4.5.5 Regression Analysis 74 

4.6 Data Collection Methods 75 

4.6.1 Primary Data Sources 75 

4.6.2 Secondary Data 76 

4.6.3 Questionnaire 76 

4.6.3.1 Questionnaire Design 77 



x 

 

4.7 Data Analysis Method 78 

4.7.1 Statistical Package for the Social Science (SPSS) 79 

4.8 Study Population 79 

4.8.1 Tourist Population in Sarawak from Year 2013 Until Year 2017 80 

4.8.2 Sampling Calculation 80 

4.9 Development of Questionnaire 81 

4.10 Pilot Test 82 

4.11 Summary 83 

CHAPTER 5:     FINDINGS & ANALYSIS 84 

5.1 Introduction 84 

5.2 Data Cleaning 84 

5.3 Sampling 85 

5.4 Reliability Analysis 85 

5.4.1 Variables Reliability Analysis 86 

5.4.1.1 Independent Variable Reliability Analysis 86 

5.5 Content Analysis 87 

5.6 Descriptive Analysis 90 



xi 

 

5.6.1 Tourist 90 

5.6.2 Gender 90 

5.6.3 Age  91 

5.6.4 Occupation 91 

5.6.5 Education Level 92 

5.6.6 Purpose of Travelling  93 

5.6.7 Travelling Frequency 94 

5.6.8 Cultural Tourism Sarawak Platform 94 

5.6.9 Textile Traditional in Sarawak 95 

5.6.10 Respondents Opinion of Motif Importance 96 

5.7 Inferential Analysis 96 

5.7.1           Measurement of Tourists’ Knowledge About Common Motif of 

Selayah Keringkam 

 

97 

5.7.2 4Cs Model of Effective Communication Perception 99 

5.7.3 In-Personal Communication Channel 101 

5.7.4 Non-Personal Communication Channel 101 

5.8 Factor Analysis 102 

5.8.1       Independent Factor Analysis (Common Motif of Selayah               

Keringkam) 
102 



xii 

 

5.8.2 Mediator Factor Analysis (4Cs Effective Communication) 107 

5.8.3 Dependent Variables Factor Analysis (In-Personal 

Communication Channel) 

 

111 

5.8.4 Dependent Variables Factor Analysis (Non-Personal 

Communication Channel) 

 

115 

5.9 New Framework After Factor Analysis 118 

5.10 Restatement of Hypothesis 119 

5.11 Hypothesis Testing 120 

5.11.1 Hypothesis 1 122 

5.11.2 Hypothesis 2 124 

5.11.3 Hypothesis 3 127 

5.11.4 Hypothesis 4 130 

5.12 Summary of Hypotheses Testing 132 

5.13 Summary 133 

CHAPTER 6:     DISCUSSION & CONCLUSION 135 

6.1 Introduction 135 

6.2 Summary of Findings 136 

6.2.1 Common Motif of Selayah Keringkam 146 



xiii 

 

6.2.2       Influence of Supplement of Effective Communication Towards 

Common Motif in Selayah Keringkam and Communication 

Channels 

 

148 

6.2.3 Supplement of Effective Communication 

 

149 

6.2.4  Communication Channel (In-Personal Communication & Non-

Personal Communication) 
 

150 

6.3 New Proposed Framework  152 

6.4 Recommendations for Future Research 152 

6.5 Conclusion 155 

REFERENCES 158 

APPENDICES 

 

168 

 

 

 



xiv 

 

LIST OF TABLES 

 Page 

Table 1.1 Problem Statement, Research Objectives & Research Questions 7 

Table 3.1 Progress of Common Motif Verifications 43 

Table 3.2 Comparison Between Texting (SMS) and Messaging Apps 54 

Table 4.1 Tourist Population in Sarawak 2013 to 2017 80 

Table 4.2 Developing Questionnaire 81 

Table 4.3 Range of Coefficient Alpha Value 83 

Table 5.1 Reliability Analysis of Study 86 

Table 5.2 Reliability Analysis of Independent Variables, Mediator, 

Dependent Variable 
86 

Table 5.3 Content Analysis of In-Depth Interview of Preliminary Study 88 

Table 5.4 Tourist Type  90 

Table 5.5 Gender of Respondents 90 

Table 5.6 Age of Respondents 91 

Table 5.7 Occupation of Respondents 91 

Table 5.8 Education Level of Respondents 92 

Table 5.9 Respondents’ Purpose of Travelling to Sarawak 93 

Table 5.10 Travelling Frequency of Respondents 94 

Table 5.11 Cultural Tourism Sarawak Platform of Respondents 94 

Table 5.12 Recognized Traditional Textile in Sarawak 95 



xv 

 

Table 5.13 Respondents’ Opinion of Motifs’ Importance 96 

Table 5.14 Level of Tourists’ Knowledge About Selayah Keringkam 

Common Motifs’  

 

97 

Table 5.15 Tourist Descriptive Statistics of Perception on the Significance 

of Supplement in 4Cs Model of Effective Communication 

 

99 

Table 5.16 Tourist Scale of Most Preference In-Personal Communication 

Channel 

 

101 

Table 5.17 Tourist Scale of Most Preference Non-Personal Communication 

Channel 

 

101 

Table 5.18 Items in Independent Variable 104 

Table 5.19 KMO and Bartlett’s Test (Common Motif of Selayah 

Keringkam) 

 

104 

Table 5.20 Varimax Rotation Independent Variables 105 

Table 5.21 Factor Analysis Independent Variables 107 

Table 5.22 Items in Mediator 107 

Table 5.23 KMO and Bartlett’s Test Mediator 108 

Table 5.24 Varimax Rotation Mediator 109 

Table 5.25 Factor Analysis of Mediator 110 

Table 5.26 Items of Dependent Variable 1 111 

Table 5.27 KMO and Bartlett’s Test of Dependent Variable 1 112 

Table 5.28 Varimax Rotation Component of Dependent Variable 1 113 



xvi 

 

Table 5.29 Varimax Rotation of Dependent Variable 1 114 

Table 5.30 Items of Dependent Variable 2 115 

Table 5.31 KMO and Bartlett’s Test of Dependent Variable 2 115 

Table 5.32 Varimax Rotation Component of Dependent Variable 2 116 

Table 5.33 Varimax Rotation of Dependent Variable 2 117 

Table 5.34 Summary of Relationship of Independent Variables (Common 

Motif of Selayah Keringkam) and Dependent Variables (In-

Personal Communication Channel) 

 

123 

Table 5.35 Coefficients of Hypothesis One (H1) 

 

124 

Table 5.36 Summary of Relationship of Independent Variables (Common 

Motif of Selayah Keringkam) and Dependent Variables (Non-

Personal Communication Channel) 

 

126 

Table 5.37 Coefficients of Hypothesis Two (H2) 

 

126 

Table 5.38 Summary of Relationship of Independent Variables (Common 

Motif of Selayah Keringkam) and Dependent Variables 1 (In-

Personal Communication Channel) with Mediator (Supplement 

of Effective Communication) 

 

 

129 

Table 5.39 Summary of Relationship of Independent Variables (Common 

Motif of Selayah Keringkam) and Dependent Variables 2 (Non-

Personal Communication Channel) with Mediator (Supplement 

of Effective Communication) 

 

132 

Table 5.40 Accepted Hypotheses Testing 132 

Table 6.1 Accepted Hypotheses 141 

Table 6.2 Contribution and Validation 144 



xvii 

 

Table 6.3 Supported Hypothesis of H1, H2, H3, and H4 151 

 

 



xviii 

 

LIST OF FIGURES 

 Page 

Figure 2.1 Concept Map Circular Communication 33 

Figure 3.1 Conceptual Framework Fundamentals 41 

Figure 3.2 Item of Mediator 1 46 

Figure 3.3 Item of Mediator 2 47 

Figure 3.4 Item of Mediator 3 48 

Figure 3.5 Item of Mediator 4 49 

Figure 3.6 List of In-Personal Communication Channels 50 

Figure 3.7 Item of Dependent Variables 1 51 

Figure 3.8 Item of Dependent Variables 2 52 

Figure 3.9 Item of Dependent Variables 3 53 

Figure 3.10 Item of Dependent Variables 4 54 

Figure 3.11 Item of Dependent Variables 5 56 

Figure 3.12 List of Non-Personal Communication Channels 57 

Figure 3.13 Item of Dependent Variables 6 58 

Figure 3.14 Item of Dependent Variables 7 59 



xix 

 

Figure 3.15 Item of Dependent Variables 8 61 

Figure 3.16 Item of Dependent Variables 9 62 

Figure 3.17 New Proposed Conceptual framework 64 

Figure 4.1 Kuching District  66 

Figure 4.2 Research Design 70 

Figure 4.3 Sample Calculation 81 

Figure 5.1 Flow of Factor Analysis Study Report 103 

Figure 5.2 Scree Plot to Support the Validity of Rearrange Items in 

Common Motif in Selayah Keringkam 

 

106 

Figure 5.3 Result of Scree Plot to Support the Validity Items of 4Cs 

Effective Communication 

 

109 

Figure 5.4 Scree Plot to Support Validity Items of Dependent Variable 1 113 

Figure 5.5 Scree Plot to Support Validity Items of Dependent Variable 2 116 

Figure 5.6  New Proposal Framework After Data Analysis 119 

Figure 5.7 Framework of Hypothesis Testing 121 

Figure 5.8 Connection Between Independent Variables Towards 

Dependent Variables  

 

122 

Figure 5.9 Connection Between Independent Variables Towards 

Dependent Variables 2 

 

125 

Figure 5.10 Relationship Between Independent Variables and Dependent 

Variables (In-Personal Communication) with Mediator 

 

128 



xx 

 

Figure 5.11 Relationship Between Independent Variables and Dependent 

Variables (Non-Personal Communication) with Mediator 

 

130 

Figure 6.1 Common Motif in Selayah Keringkam, Supplement effective 

Communication and Communication Channels  

 

141 

Figure 6.2 Framework of the Study 143 

Figure 6.3 Contribution of the study  155 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xxi 

 

LIST OF ABBREVIATIONS 

 

(%)  Percent 

<  Smaller Than 

>  Bigger Than 

4C  Comprehension, Connection, Credibility, Contagiousness  

AKYBMS  Amanah Khairat Yayasan Melayu Sarawak 

Β  Standardized Coefficients, Beta Results 

CA  Cronbach’s Alpha 

CFA  Confirmatory Factor Analysis 

CM  Common Motif 

Df  Degree of Freedom 

DS  Descriptive Statistics 

DV  Dependent Variables 

EFA  Exploratory Factor Analysis 

FA  Factor Analysis 

FTC  Federal Trade Commission  

H1 @ H2 @ 

H3 @ H4 

 Hypotheses One, Hypotheses Two, Hypothesis Three, & Hypotheses 

Four 



xxii 

 

IPC  In-Personal Communication 

IV  Independent Variables 

KMO  Kaiser-Meyer-Olkin 

M  Mean 

Max  Maximum 

Min  Minimum 

MSA  Measure of Sampling Adequacy 

MV  Moderator Variables 

N  Number 

NGO  Non-Government Organization 

NPC  Non-Personal Communication 

OKshe  Old Kuching Smart Heritage  

Ρ  Significant Value 

P2P  person-to-person 

PCA  Principal Components Analysis 

PhD  Doctor of Philosophy 

R  Regression Analyses 


