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Determinants Of Destination Image And Competitiveness In
Sibu Heritage Trail: A PLS-SEM Approach
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ABSTRACT

Tourism is the largest sector in the world and contributes significantly to the economies of the most advanced
and developing countries. A major concern on limited resources and acknowledgement of competitiveness all
led to the expansion of the literature on the competitiveness of tourism destinations. While there are limited
studies investigating destination image and destination competitiveness, no studies have been found to examine
the determinants of destination image and destination competitiveness. Thus, the present study attempts to
explore whether accessibility quality, accommodation quality, destination attractiveness & resources on
destination image and competitiveness. Data were collected from 132 tourists who have visited Sibu Heritage
Trail. SmartPLS 3.0 was used to assess the developed model. The results highlighted that accessibility quality was
positively and significantly related to the destination image. Besides, destination attractiveness and resources
were found to be positively and significantly related to destination competitiveness as well as destination image.
On the other hand, destination image was also found to have a significant and positive impact on destination
competitiveness. The implications and limitations of the present study were further discussed.
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