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ABSTRACT 
The Sarawak Digital Economy (SDE) is an initiative that was recently implemented by the Sarawak 

Government in its effort to turn Sarawak into a high-income and developed State by year 2030. 

Based on this vision, the Sarawak Government has addressed the critical need for an effective 

collaboration with the local organisations. Since the early 2000s, Corporate Social Responsibility 

(CSR) has become one of the innovative mechanism used by governments of various localities to 

work with local organisations for the interest of the community. In some regions, CSR has been 

widely used as a platform to cope with the social challenges such as unemployment and poverty. 

Based on these common practices, it is reasonable for this study to anticipate the likelihoo d for 

similar mechanism of collaboration to take place in Sarawak especially in respective to the joint 

effort required between the Sarawak Government with the local organisations to ensure 

successful implementation of SDE. This perspective in turn, puts into emphasis the potential 

‘trigger’ effect that SDE may impose on the affected local organisations, including its CSR 

activities and orientation. Henceforth, the need for this study to view the development and 

implementation of CSR in an organisation as a sensemaking process. In this respect, this article 

takes the pioneering step to put present a conceptual view of the organisational CSR 

sensemaking process, and rationalise as to how CSR should be analysed especially in the scope 

of Sarawak’s current economic plan and direction.  
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INTRODUCTION 
At the size of 124,449.5 square kilometers, Sarawak makes the largest state in Malaysia with 
an estimated population of 2.77 million to date (Sarawak Government, 2018; Department of 
Statistics Malaysia, 2018). Consisting of 11 divisions and 31 districts, Sarawak is home to more 
than 40 sub-ethnic groups with diverse cultures, lifestyles, and languages. Apart from being 
distinctively known for its multicultural population and unique attractions, Sarawak’s 
geographical landscape and strategic location have also successfully drawn continuous 
business interests from both local and foreign investors (Sarawak Government, 2018).  
Subsequent to its independence in 1963, Sarawak has experienced vast economic progress.  
Since the past decades, the State’s immense economic growth can be detected through 
various measures (e.g. increased in Gross Domestic Product and total exports, improvement 
of monthly household income and poverty rate) (The Star Online, 2015; Department of 
Statistics Malaysia, 2017; Ogilvy, 2018). To ensure Sarawak’s continuous progress, the 
Sarawak Government took a major leap by taking the State’s economic development plan to 


