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ABSTRACT 

 
A bibliometric analysis was undertaken to chart the development of publications on language attitudes towards 
English accents in SCOPUS-indexed journals. Publication data were collected from SCOPUS for 1974–2021, 
and by-hand pre-processing of the data was undertaken to identify reviews and original research articles. 
VOSviewer was used to create bibliometric networks from 468 articles. The United States published the most 
articles on language attitudes towards English accents (119, 25.4%), followed by the United Kingdom (54, 11.5%) 
Australia (35, 7.5%), and Hong Kong (24, 5.13%). In comparison, few have studied the attitudes of non-native 
English speakers towards English varieties and accents in the Asian region. Although China has the largest 
English-speaking population in the world, citation numbers for publications on attitude towards English accent 
in China is low. However, the visualisation of time map on countries/regions of publications identifies China, 
South Korea, Malaysia, Indonesia, Iran, Thailand, and Turkey as emerging regions where research on attitudes 
towards English accent is growing. Analysis of publication sources showed that Journal of Multilingual and 
Multicultural Development, World Englishes and Asian Englishes were the most frequent publishers of articles on 
attitudes towards English accents. The mapping revealed that the top five authors publishing on attitudes towards 
English accent are from inner-circle countries, particularly, the United States and the United Kingdom. In terms 
of research area, the bibliometric analysis revealed a concomitant shift from interest in native speaker perceptions 
to non-native speaker perceptions of comprehensibility of different English varieties and self-identity 
consciousness of English language learners.  
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INTRODUCTION 
 

The research on language attitudes has maintained momentum for decades because language 
attitudes penetrate our lives in a low-key, unconscious but tenacious way (Huang & Hashim, 
2020). In sociolinguistic studies, language attitudes have been described as the perception and 
value judgments that people ascribe to language varieties (Hidalgo 1986) and the speakers of 
these varieties (Anderson & Almeida, 2007; Fasold, 1987; Galindo, 1995). Attitude towards 
languages is an important indicator for revealing language vitality and understanding current 
community thoughts, beliefs and preferences (Baker, 1992, p. 9). Language attitude is 
considered to affect speakers’ language behaviour and the national decision-making to 
implement, maintain and promote particular language policies (Errihani, 2008). Gardner (1985) 
believes that attitudes influence the success of another language acquisition. 
    Research in this field emerged in the 1940s and 1950s and became popular in the 1960s. 
Since then, the body of work has become extremely rich because approximately 700 
publications with the term “language attitude(s)” in titles and ⁄or abstracts have been included 
in the LLBA database (Linguistics and Language Behavior Abstracts–ProQuest) in the past 20 
years (Soukup, 2012). The study of language attitude is favoured by scholars for the following 


