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Abstract 
Credibility is an essential element for corporate to hold individual trust and confidence towards the 
corporate. Despite many elements that may influence the credibility of a corporate, less researches 
concentrate on factors that may affect corporate credibility as a whole in different dethronement 
particularly in Malaysian perspective. Thus, the study focuses on element derived from Western 
corporate credibility index and adding  factors that may affect corporate credibility from Malaysian 
perspectives. The finding of the study indicates that factors that affect coporate credibility from 
Malaysian perspectives are Honesty, Customer Focus, Celebrity Engagement and Innovation. The 
results of the study can be an important inspiration to impement suitable strategies to enhance 
corporate credibility particularly in Malaysia 
 
Introduction 
Corporate credibility as well as business credibility is the measure of reliability or skill that an 
organization has according to its customers, clients, business partners and financial resources. 
Credibility is regularly a blend of the organization credit profile and notoriety. The organization might 
be considered poor credibility if either of one is deficient. Credit rating of a company have direct 
impact on credibility, its reputation is similarly essential in how potential clients, customers, business 
partners and financial resources view the corporate (Donovan, 2011). 
Corporate credibility and corporate reputation are always a confusing matter when speaking of 
corporate brand and image. Some explorations agree and hold opposite opinion about whether 
reputation is part of corporate credibility. Reputation is firmly related yet different term to credibility, 
particularly regards with a firm. Herbig and Milewicz (1995) clarified notoriety as the estimation of 
the consistency extra minutes of a property and element. The author summarize the difference 
between reputation and credibility. They expressed that credibility is the trustworthiness of the 
present intensions, while reputation is an authentic thought in view of the total of the past practice. 
They placed that if a firm appreciates great notoriety and for its quality products and services, it can 
achieve high advertisement credibility.  
 The main issue regarding the organiztion credicbility focused mainly on western countries. As 
previous reseaches were conducted within the context of western countries and ignoring the 
possibilities of other outcomes  due to difference in context and region. The record of the corporate 

 


