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ABSTRACT 


Music festival and other events are considered as one of important attractions by destination 

marketers for tourist to come. The purpose of this study is to understand the motivation of 

audience to attend music festival and the growing popularity of music festival around the 

world. Music festivals are events that consist of band, musical artists, singer show in a period 

of day with a large audience. Through field research, the researcher distributed questionnaire 

to 250 respondents in Kota Samarahan and Kuching, Sarawak. 
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A BSTRAK 

Pesta muzik dan acara lain merupakan salah satu tarikan yang penting untuk ekonomi 

negara kerana ia menarik pelancong untuk datang. Tujuan kajian ini dilakukan adalah untuk 

memahami motivasi penonton untuk menghadiri pesta muzik dan mengetahui popularity pesta 

mllzik yang semakin meningkat di seluruh dunia. Pesta muzik ini adalah merupakan acara 

. 
yang terdiri daripada kwnpulan band dan penyanyi yang dijalankan selama beberapa hari 

dengan jllmlah penonton yang banyak. Penyelidik telah mengedarkan boring soal selidik 

kepada 250 responden di sekitar Kota Samarahan dan Kuching. Sarawak. 
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CHAPTER ONE 

INTRODUCTION 

1.1 INTRODUCTION 

Festival and other events are important to tourism because it offer a good experience to 

audiences. This chapter is to study about motivation of people attend music festival and what 

experience they need to improve the festival, managing the festival schedule that will increase 

the quality of the festival. This will help event manager to conduct a success event. 

As mentioned by Getz (2008) 'event management' is a professiopal field which attract 

tourist and have changes to increase the market for planned events and the successful of such 

events. 
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1.2 RESEARCH BACKGROUND 


Festival is important as a key to increase the economic and also tourism. According to 

Dwyer (2002), festival has potential to attract visitor to any destination. Music is one of the art 

festivals. Music festival all over the world have been one of the key factors to attract tourists 

and as well increase economic of our country. Music festival have direct and indirect impacts 

on different tourism industries it is an interesting to gain knowledge of wide areas and services. 

According to Minister of Culture, Arts and Heritage Malaysia (2005), music industry in 

Malaysia is divided into two parts which is production and supporter. Productions is including 

a small groups of music studio and recording studio. While, supporter"is including distribute 

agents, music industry supporter such as film industry, radio station, television, journalist, 

concert organizer and event manager. 

Visitor motivation can be subdivided into ' push ' and 'pull' studies (Schofield and 

Thompson (2007). This study is primarily concerned with visitor motivation to attend music 

festival. 
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1.3 STATEMENT OF THE PROBLEM 


According to Lizz Hill, Catherine o'Sulivan and Terry O'Sullivan (2003), arts 

organizational have to understand about need, want and motivation for audiences to attend arts 

perfonning. There is some reason why an art organizational need to understand about need, 

want and motivation for audiences to attend arts performing. First, to attract many audiences 

come to an event. 

Organizational ecology (Hannan and Freeman,1977) tries to understand the conditions 

under which organizations emerge, grow, and die, and contrasts adaptive approaches because 

failure might be due in large part to change and variability in the industry (e.g. music festivals 

in Sweden) rather than to managers' poor choices. 

It is important for event manager to understand the motivation of audiences, how they react 

to an event because it affect the attendees. (Gursoy,2006) 
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1.4 RESEARCH OBJECTIVES 

l. 	 To analyse the relationship between audience's motivation to attend Music Festival and 

loyalty. 

2. 	 To analyse the relationship between audience's motivation to attend Music Festival and 

escape. 

3. 	 To analyse the relationship between audience's motivation to attend Music Festival and 

socialization. 

4. 	 To analyse the relationship between audience's motivation to attend Music Festival and 

perfonnances. 

5. 	 To analyse the relationship between audience 's motivation to attend Music Festival and 

festival. 

1.5 RESEACRH QUESTIONS 

l. 	 What is the relationship between loyalty and audience's motivation to attend Music 

festival? 

2. 	 What is the relationship between escape and audience's motivation to attend Music 

festival? 

3. 	 What is the relationship between socialization and audience's motivation to attend 

Music festival? 

4. 	 What is the relationship between perfonnances and audience's motivation to attend 

Music festival? 

5. 	 What is the relationship between festival and audience's motivation to attend Music 

festival? 
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1.6 SCOPE 


The scope of this study is focuses on motivation of audience to attend music festival. The 

researcher focused on Kota Samarahan and Kuching, Sarawak to carry out this study. The 

researchers had made the limit of the respondents to 250 respondents consists of students and 

people who like to go to music festival. 

1.7 IMPORTANCE OF THE STUDY 

This research is important to people who handle an event. A good understanding ofthis 

chapter will bring benefit to festival management organization in order to have a successful 

event. (Shanka & Taylor, 2014). This research also helps to explores differences opinion 

from other University as many festivals are relying on how committees handle it. 

Understanding of attendee motivation may help to repeat festival attendee. 

1.8 CONCLUSION 

Lastly, this chapter is explained more about the introduction of the research and 

research background of the study. Besides, it also explained about problem statement, and 

analyse the objectives, and research question. Researcher hope that research that be done 

will achieve the objectives. 
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CHAPTER TWO 

LITERATURE REVIEW 

2.1 INTRODUCTION 

Literature review is one of way to find data and collect data about the previous studies 

that conducted by the previous researcher. It can be used as a reference material. Rysearchers 

have used reference sources from various types of book, journal and articles. 

Next, this chapter define motivation, music and audience. Besides that, researcher also 

define the relationship between independent variables with dependent variables . 
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2.2 MOTIVATION 


Motivation is one of reason to measure the numbers of audience come to festival. 

According to Crompton an Mckay (1997) have said three reasons why research on event 

motivation is important. According to them, such research is a main key for product better 

products and services and is the best way to understand the motivation of audiences. 

It is important for event committees to understand the motivation and how they arrive 

at an evaluation of events, because audiences' attitudes toward events and their corresponding 

attendance, the formation of the future attendance intentions, and the likelihood of suggesting 

the events to others are logically linked to these perceptions (Gursoy ef ai, 2006) 

Besides, according to Iso-Ahola (1980), motivation is an internal factor that people 

have inside themselves. This statement is support by Fodness (1994) which stated that 

motivation is represents the main reason in explaining people behaviour, such as directing 

behaviour. 
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2.3 MUSIC 


According to Scholze-Stubenrecht et al. (2014), the nature of music industry is defined 

as "the totality ofcompanies involved with the production and marketing of music". Sinncreich 

and Gluck (2015) mentioned that music can be reduced to its main feature invisibility, 

technically, and socially. Music is omnipresent in daily life, either as main activity like concert, 

listening to music or a reinforcement of visual input like movie soundtrack. 

As what Jay (1998) said, music is neglected due to the dominance of eyes as a most 

important sensorial organ. Music also can be product that we sales. Music's commercial can 

be one of sales product like examples commercial system, music in advertisement. (Sinncreich 

and Gluck, 2005). 

2.4 AUDIENCE 

The audience is seen as a large collection ofpeople scattered across time and space who 

act autonomously and have little or no immediate knowledge of one another. It defined as an 

entity by their common exposure to media. 

According to Bogart (1996), the bulk of communication research is commercial 

research and is way to the question of measuring audiences, rather than to learn of the process 

about which audiences reject or ingest the information presented by them. 
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2.S AUDIENCE'S MOTIVATION TO ATTEND MUSIC FESTIVAL 


2.S.1 Loyalty 

Loyalty is one of the keys to successful festival. Event managers has directed 

their attention towards customer loyalty and trying different strategies to the tourism 

context because loyal customers are known to be less-sensitive (Jacoby and Chesnut, 

1978). 

According to Thomas and Tobe (2013), they emphasize that "loyalty is more 

profitable". A loyal customer will encourage others to buy from the same person and 

think twice before changing their mind to buy other services. The expenses to gain a 

new customer is much more than retaining existing one. It is not an accident to gained 

customer loyalty but they are constructed through the sourcing and design decisions. 

Designing for customer loyalty requires customer-centred approaches that recognize 

the want and interest of service receiver. Customer loyalty is built over time across 

mUltiple transactions. 
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2.5.2 Escape 

According to Iso-Ahola (1982), the 'escape-seeking' forces currently influence 

the individual's travel behaviour. 

Audience's reaction is influenced by the festival escape in which experience is 

produced and consumed (Lee, Lee, Lee & Babin, 2008). Escape is considered the most 

common travel motive in tourism literature and is therefore also confinned by research 

(Uysal ,1994) 

Nonnally, audience's motivation to attend music festival is to spending time 

with friends, family or to chill out. One of motivation is escape. 
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2.5.3 Socialization 

Socialization is a desire to interact with a group and its members. The construct 

of socialization has historically self-addressed the matter of individual adjustment to 

society. Motivation audience is one of why audience repeated to attend music festival. 

According to Long and Hadden (1985), many earlier approaches to socialization 

extended socialization to every part of human social life. This conceptualization leaves 

socialization without a social home. It is all around but no place in particular. 

As what Chen (2006) said, the other type of socialization is to meet new people, 

but it is not as common as the know-group socialization motive, but the chance to make 

new friends when traveling to away games was included in a study of what is sought 

by event sport tourist. 
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2.5.4 Performances 

Performance is a multi-dimensional concept. According to Borman and 

Motowidlo (1993), distinguish between task and contextual performance. 

Performance is not defined by the action itself but by judgemental and 

evaluative process (ef, Ilgen & Schneider, 1991) To have a successful festival event, a 

performance is important because it playa big role in event management. 

Higher level of individual and organizational performance can be pursued with 

high performance employees which involve quality, productive, innovation rate and 

cycle time of performance (Bharadwaj,2005) and therefore they also will be able to 

assist organisation to achieve its strategic aims and sustaining the organisation 

competitive advantage (Dester, 2011). 
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2.5.5 Festival 

Festival may also generate business activity and increase their income for 

communities as they can directly and indirectly increase tourism revenue. 

Next, festival also create a unique atmosphere, unique experience to newer and 

they also will enjoy the entertainment. Mentioned by Saayman (2004) contribution of 

these events to tourism is especially seen in that they offer entertainment in the area and 

serve as an attraction for their host community. 

Festivals are events that held in a particular point in time, but also repeated and 

are opening to the pUblic. According to Uysal and Gitleson (1994), festivals are defined 

as traditional staged to increase the tourism that appeal to potential visitors. 
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