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Abstract

The main goal of this study 1s to plan an effective promotional strategy for promoting
Motocross in Sarawak. This campaign are also designed (o raise awareness among the
population about the exastence of Sarawak Motocross. Effective promotional design will
be produced by using an effective promotional mediums to attract an audience. The main
strategy of this campaign is 1o highlight the uniqueness of Motocross sport to the

community and to attract young people to participate in this sporls.




1.0

CHAPTER 1

Introduction

Motocross 1s an extreme sport that has ils own appeal. The word
‘Motocross™ itselll came from a French word, Motocross or the acronym 1s MX.
‘Motlocross” word are combination from the words “motorevele” with ‘cross
country” This is because this sport was popular m Furope during the 50's & 60's,
especially in Western Europe. Most events were held in open fields, pastures, mud
and that 15 why some people called 11 “dirt bike™. The races are longer (typically

close to 40 minutes) and the tracks have higher top speeds.

According to supercross.com, in the mid-6(Fs, motocross came to the
United States with the idea that brought by a man named Edison Dye, He gathers
all the best riders from Europe to help him introduce and exhibited the sport in
America. Over the next few years, he managed (o brings oul the talented and
famous riders that came from America included World Champions Torsten
Hallman, Bengl Aberg, Joel Robert, and Roger De Coster, along with many other
great riders. Roger De Coster is a main reason why motocross became popular in
the USA. His style, professionalism, and the way he conducted him-self in public
and with the media made him a fan favorite cven though he won of 5§ World
Motocross Championship he is still down to carth, Now, he 1s stll involved in

USA motacross loday as Team Manager of US Suzuki.




In the beginning, American riders were not match for the Europeans but
they still give a good performance as they appear in the top ten charts in the race.
Passion about Motocross have been born in American riders themselves because
they slowly leamed training techniques, condiioning, and gained experience hoth
in racing with the Europeans when they came to the USA. In year 1973, Jim
Pomeroy became the first American riders that won a Motocross World

Championship Grand Pix in Spain for the opening round.

Mine years later, in 1982, Brad Lackey followed Tim Pomeroy footsteps to
become the first American riders 1o win a World Motocross Championship riding
SUZUKI 300ce class. Success of American riders do not stop there because a few
weeks later, Danny LaPorie become the second American to win a World

Muotocross Championship riding 250ce series for Yamaha.

Their hard work and effort have paid off, American riders were now on par
wilh the Euwropeans and American Molorevelist Association (AMA) was
successfully completed the prestigions competition in the world of motocross that
was American’s National Motocross Series accomparied by European riders,
Now, the competition has become one of the major competition contested in the
world. The existence of this world class compelition, has shown that American
riders has produced reliable and educate niders [or new talent to continue this

successul tradition.




1.1

Background

Early Bike

According to Ed Younghblood, The earliest bike produced by using small
internal combustion engines. When motorcyvele race was sought, manufactures are
trving to introduce a motorcyele produced by entered in competitive event 1o
increase publicity and introduce their brands to prove their performance, durability

and strength of therr machine,

According o Andrew T., in 1966 Bimingham Small Arms and Metal Co,
Lid, Introduced a 300¢ bike made from matenals ke ttanium, magnesium, and
aluminum alloy and disc brakes, that will produced the lightest and fastest bike
tipped the scale at 194 pounds. But unfortunately, the motoreyele ridden by Jeff
Smith from England, cannot [unction properly and cause Jefl Smith had an
accident during the first race. Aller a numerous race, a review of motoreyele was

done to improve the weaknesses and shortcomings.
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Early Motoreyele Competition

Andrew T_, after World War [1, the first race was held in Netherlands in
1947, Competitors from Belgium, Netherlands, England and Great Britain was
invited (o take part in the competiion for two-stroke 300ce bike, In 1967, Greal
Britain has deminated the years of victory but after that, they take almost three

decades to feels back the victory.

Type of motocross event was often contested are track races, endurance
irials, and hills climbs. Endurance trials was one of the quite challenging
competilion because ils akes a long pertod to test the endurance and stamina of
the riders and machinery tsell. Sometmes 11 cover hundreds of miles period as
lome as two 1o six days. Hills climbs race also known as Speed Climbing or Speed
Hill Climbing. A short distance uphill race, nsually distance between 3 to Skim and

ricders needs (o complete the e agamst tme.

According to Iid Youngblood, England have created a new event that test
the ability and riders sivle. Judges are required 1o evaluate and decide who is the
winner of the game. Scott Trial was the first trial run, sponsored by Yorkshire
engineer and designer of the Scott motorcyele was Alfred Angus Scott. This event
was done on a muddy track, rocky sections and niver crossings. Although the speed
was nol imporlant in this race, but the tme hmit provided that requires riders o
move quickly in facing obstacles while observed and evaluated by the judges. The
winner is based on the riders who finished the race with a fewest mistake and

within a short time
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Sarawak Motocross Club (SMXC)

Muotocross club name registered the name of Sarawak Motocross Club and
acronym is SMXC, SMXC was established in Samarahan Motocross Circuil on
May 1. 2003 and was registerced al the Registrar of Societies Malaysia, Sarawak
on June 16, 2005. SMXC will be re-registered with the Sports Commission of
Malaysia the Mimstry of Youth and Sports Malaysia in 2014 as SMXC as a mator

racing club,

As of 2013, 68 people have registered SMXC including from Brunei Darussalam
and Sabah. Apart from other states / countries, SMXC has branches in Kuching,
Sibu, Miri, Limbang, Brunei and Sabah is called a "Chapter”. Motocross is
expensive. But if interest, abways wanted to have a motocrass (W2 will be held
even if the price of the latest and advanced technology in machinery 1s reached
RM45, 000.00 a powertul engine capacity to 450 cc and RM3E, 000.00 powered

250¢c.c, (Mew MX cngine)

For the cost of the minimum estimate for beginners, it's in the budget of RhM14,
000.0G0. This includes an MX machine (used) in the range of RM10, 000,00 (125
cc-250 ce) Self-Application and safety, including helmet, a suit of clothes, shoes,
neck protection, gloves, protective knee, elbow and body protection. Estimates
and purchase is a starter puckage (Starter Pack). While the rest are spare parts and
service quality as the maximum use of lubricants such as synthetic material of

100% [or the protection and superior engine performance.




Research Question
Cuestion that arise are:
1.2.1 What type of appropriate design that can be used to attract the audience?

1.2.2 What is the suitable promotional medium that can be used 1o promote this

sport?

1.2.3 Would this innovation of promotion that will be made can introduced this

sport in Sarawak?

Problem statements

.31 Muotocross Sports is still less interest in Sarawak, especially among

leenagers.

1.3.2 Promotion is hmited because only certain members who know the

activities that carried out,

1,33 Less mediom campaign.




1.4

1.5

Research Objectives
1.4.1 To improve existing adverlising strategy to attract the audience.

1.4.2  Toanalyze whether the promotion method are suitable, aliractive and

unique for introducing this motocross sports,

[.4.3  To propose the types of promotion strategy that are sultable for motocross

sports,

Research Scope

This research are conducted on the types of appropriste promotion strategy to
attract the audicnce o join this sport. This research are made on photography,
typeface and illustration that suitable to use for this promotion. It was held in Kota

Samarahan and Kuching,




1.6

1.7

Hypothesis

In this research, researcher will use promouonal methods that can be used to
further enhance the sport's popularity in Sarawak, The unique design and
appropriate lustrations will be used on posters, banners and bunting to motocross

sports will be more prominent and widely recognized.

Moreover, the use ol promotional tlems such as posters, bunting, banners and a
unigque ambient drawing altention Lo the audicnee get to know more about these
motocress sport. In addition, the researcher will fostering the design innovation

that s easily understood by all ages and easy to remember by the community.

Target Audience

Tarzet audicnce is a specific group of people within the target markel al which a product or
the marketing message of a product is aimed at. This research were held to attract the
interest of population in Kota Samarahan and Kuching cspecially among teenagers

ages 13 1o 30 due to lack of youth participate in this sports,




1.8

SWwWor
1.8.1 Strength

Promotion can be done to intraduce more about Motocross in Sarawalk. In addition
te encouraging young people 1o participate in this sport. Motocross 1s a positive
sport and will give a remarkable experience to the audience. Enhance the spirit of

sportsmanship among the youth.

1.8.2  Weakness

The sport 15 less appealing because less of promotion conducted in Sarawak. The
information you provided doecs not exiend 1o all audiences. Younger generation of

does not get as much attention, Medium promotion is not widely used.

LE3  Opportunily

Sarawak Motocross can be introduce more widely to raise the standard of sports
in Malaysia. Attracting youth to venture into this extreme sport thus producing

talented riders.

1.8.4 Threat

Least molocross center in the Sarawak. There are other inherent lalest sports like

paintball and laser lag,




1.9

Suggestions Media Campaign

1.9.1 Below The Line Advertising:

Poster

A poster 15 4 “public” pece of paper conveving information through text (words)
and/er graphic images (svmbels or pictures). It's usnally designed w be displaved
vertically on a wall or window and 1s large enough o be seen and read from a
relatively short distance. Ils main targel audicnce s the persen walking by, A
poster must convey its message with immediacy and purpose, because people on

the strect are often ina hurry,

Banner

A long strip of cloth bearing o slogan or design, hung in a public place or carried
in a demonstration or procession. Advertising banner is most often the first thing
to represent you, yvour site, or organization. It is the equivalent to a display ad n a

newspaper or magazine. Standard banner size: 3 x 18 [eet - 4 x 20 feet,

Bunting

Bunting is common uscd as display marketing items to promote company images,
products, and events at exhibition, shopping complex, or even in front of the retail

shop lot. Standard bunting size: 2 x 6 feet.

=
fd




Brochures

A brochure is a flyer, pamphlet or leaflet that is used to pass information about
something., Brochures are advertising picces mainly used to  introduce
a company or organization and inform about products and or services o a largel

audience.

1.9.2  Above The Line Advertising:
Ambient

Ambienl advertising is about placing ads on unusual items or in unusual places
vou wouldn't normally see an advertisements. An ambient ad doesn’t have Lo be
pluced outside. Ambient advertising can be found anywhere and everywhere, The
key 1o a successful ambient media campaign is to choose the best media format
available and combined with effective message. These kinds of ads often make

someone think about a certain place or thing differently.

Transport advertisements

A medivm commonly used by advertisers to reach the public with their message.
Usually, this takes the form of promoting commercial brands, but can also be used
tor public campaign messages. Transport advertisements such as bus, taxi, lorry,
train and airplane. Usually advertiser commonly used buses or train because a lot

of people will used bus or train as their transport.




Billboard

A large  outdoor  board  for displaving  advertisements.  Billboards  are
advertisements that provide information 1o passing vehicles and pedestrians, These
large format out of home advertising structures, tvpically found in high tralflic
areas and are viewed at distances of 50 feet or more. There are a few types of
billboards and their sizes usually depend on the speed of tralfic and distance from
the person viewing it A billboard on a highway or expressway 1s commonly called

a bulletin.

Radio Advertisements

Commercial radio stations make most of their revenue selling "airtime” 1o
advertisers, Radio advertisements or "spots” are available when a business or
service provides valuable consideration, usually cash, in exchange for the station

amring their spot or mentioning them on air.

Television Commercial (TVC)

A commercial advertisement on televizion {usually abbreviated 1o TV commercial,
ad. ad-film, and known in UK as advert. or TV advert) 1s a span
of television programming produced and paid for by an organization. which

conveys a message, typically to market a product or service.



1.100  Limitation of Research

This research will be conductled in the district of Kuching and Kota Samarahan,
Sarawak. This is because this area near the race track, especially in Kota

Samarahan. Easy 1o attract pcople those who live near at that place.

1.11  Significance of Research

This research deals with the promotion of Motocross strategy in the Sarawak. The
| study involved the types of promotional mediom that will be used to promote this
‘ sport become more famous. Moreover, the goal of this campaign is to increase the
‘ publicity for this sport to become one of the extreme sport are favored by people

in Sarawak,




Conclusion

Year after vear, Motocross growing around the world. This exireme sport
have made the extreme sport enthusiast to learn and deepen the skills of Motocross,
However, the establishment of Motocross club in Sarawak still less well-received
despite being 11 vears founded. New generations are needed especially vouth for
Motocross in Sarawak will continue maintained and producing talented riders to

bring honor [or Sarawak and Malavsia i the future.

From the problem statement that are collected, researcher found that the
promotional campaizn conducted before this are limited and less promotional
medim. Therefore, this research of appropriate campaign medium will be made
and innovation will be made in terms of design, advertising and promotion.
Promotion is a medium that can help to increase publicity and introduced this sport
i the cyes of the public. Methods of promotion that will be used are above the line

advertising and below the line advertising,

Above the line and below the line advertising proposal are made to obtain
the appropriate decision in order o realize potential campaign, SWOT analysis are
used to further strengthen the rescarch. The information obtained can help
researcher to produce the innovation design that are suitable for this promaotional

adveriising,




