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ABSTRACT

National Park is an important component in the protected area system, and plays a key role in the 
tourism industry, precisely through ecotourism. Since its inception, the national park concept 
has been defined in different ways, but it is often connected with the idea of conservation and 
preservation of the nature and its ecosystems. Having the challenges in the determination of the 
value (price) of the non-market goods and services, non-market valuation techniques such as 
Contingent Valuation Method and Choice Experiment  have been developed to cater the issues 
in valuing environmental goods. This study seeks to study on the association of ecotourism as 
a segment of tourism in Malaysia. However, the scope of this study is limited to the valuation 
of ecotourism of NPs in Malaysia, particularly in Kubah National Park, Sarawak. Data were 
obtained using questionnaires from face-to face interviews. A sample of 618 respondents, 
comprising of visitors and non-visitors (Kuching residents) were involved in the study.  
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1.  INTRODUCTION

Economies have been long found to benefit from natural resources. Typically, natural resources 
h¬ave been extracted for its benefits (such as mining) as well as developed for its containing 
(such as agriculture). Natural resources such as rivers, lakes, wetlands, forest or national parks 
(NPs) produce a great variety of goods and services such as water, air, fish, timber, recreation 
and etc. In the economic theory, these goods are commonly labelled as public goods. Public 
goods are available to all in a non-exclusive and non-rivalry basis as additional individuals 
may benefit from the good at zero marginal costs (Snyder & Nicholson, 2005). 


