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Foreword 

Universiti Malaysia Sarawak (UNIMAS) was established as the eighth public universities 
in Malaysia on 24 December 1992. It began offering its academic program in 1993 
to students registered under its two pioneering faculties, namely, the Faculty of Social 
Sciences and the Faculty of Resource Science and Technology. That has now expanded 
to eight (8) faculties offering 34 undergraduate programs. 

As the first full-fledged public university in Sarawak, U NIMAS aims to generate, disseminate 
and apply knowledge strategically and innovatively in its effort to enhance the quality 
of the nation's culture and prosperity of its people. Its vision is clear; to become an 
exemplary university of internationally acknowledged stature and a scholarly institution 
of choice, for both students and academics through the pursuit of excellence in 
teaching, research and scholarship. 

Strategically located in the state of Sarawak, UNIMAS is in an ideal position to offer 
its students an enriching experience that is unrepeatable elsewhere. Here at UNIMAS, 
students will be able to not only benefit from a state-of-the-art research and academic 
facilities, but celebrate the explosion of natural and cultural diversity of the state. The 
environment and the diverse mix of students provide an environment conducive for 
interpersonal growth. The learning experience is further enhanced by an integrated 
learning system to provide for a well-rounded education. In addition, programs and 
curriculum at UNIMAS are constantly reviewed to ensure not only relevancy, but most 
important to impart knowledge needed by its graduates in a real life experience. 

UNIMAS will continue to explore to the fullest the potential present in this region and 
harness the economic, social, cultural, and environmental resources of this state for 
sustainable development and socioeconomic change that would benefit not only 
Sarawak but the nation as a whole. And in our endeavour, we will continue to place at 
the forefront our students' development and the economic and social development of 
the state and the nation. We only hope that we would be able to gather a quality pool 
of students to realise our aspirations and inspirations. 

It is, therefore, important for UNIMAS to understand the information sources that students 
used to obtain information about the university and also to investigate the factors that 
influenced students to select UNIMAS as the place to pursue their higher education. 
Information obtained from these efforts will enable UNIMAS to come up with more 
effective ways to create awareness and interest among potential students, and to 
attract them to choose and study at UNIMAS. 

Prof Dr Khairuddin Ab Hamid 
Vice Chancellor, 
Universiti Malaysia Sarawak 
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Summary 

When UNIMAS first began its operation, there were only eight (8) public institutions of 
higher learning (PIHL) in Malaysia, in which UNIMAS is included. That has now risen to 
20 public universities in a period of less than 20 years. These gave the current students 
more choices on PIHL in Malaysia in which to further their studies. Therefore, competition 
among PIHL to attract students to come and study with them is becoming tougher. 

UNIMAS has a clear vision to become an exemplary university of internationally 
acknowledged stature and a scholarly institution of choice, for both students and 
academics through the pursuit of excellence in teaching, research and scholarship. But 
to achieve its vision, UNIMAS among others, has to be able to attract quality students 
to enroll in its programs. However, as the number of public universilies has increased 
dramatically in the recent years, the competition for students has increased as students 
have more choices to select a public university in which to study. 

As tertiary education becomes more competitive, extra efforts must be made by 
the PIHL to attract students to study in their campuses. Two major questions that are 
related to students' choice of a university are: (1) how do they come to know about 
the university and its academic programs; and (2) what are the factors that influence 
their decision to select a university to further their studies? 

This study was, therefore, conducted with the major aim of identifying the information 
sources that are available to the students to get to know Ut'-IIMAS and its academic 
programs, and to determine the factors that influence the students to select UNIMAS to 
further their studies. This study employed a cross-sectional survey as a methodology to 
obtain data from the respondents. 

The sample of this study was obtained from a population of all first year students who 
were enrolled in the academic programs offered by all the eight faculties in UNIMAS 
for the 2007/2008 academic session. Descriptive statistics, such as percentages, means 
and standard deviations were used to analyze the data on selected demographic 
characteristics of the respondents, the information sources, and on the choice of 
UNIMAS as a university to further their studies. Inferential statistics, such as independent 
samples t-tests, One-Way ANOVAs and regression analysis were used to determine which 
among the information source(s) was/were more influential, and whether the factors 
that influenced students' preference differed among certain group of stUdents. 

This study found that the two major sources of information for students to know UNIMAS 
and its academic programs are "by word of mouth from friends and relatives," and 
"UNIMAS website." These significant sources are followed by "Unit Pusat Universiti 
Guides," "school teacher career talks," and "UNIMAS published materials." The two 
major factors that have a major influence on the students' decision to select U NIMAS are 
academic program choice. and the quality of teaching and academics at UNIMAS. 

Based on the findings of this study it is recommended that the management of UNIMAS 
put more emphasis on improving the quality of the information and the attractive design 
of the UNIMAS website so that it is able to attract more people to access it. Also. the 
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management of UNIMAS should focus on creating a better and conducive learning 
environment for the students to study and socialize, so that they can tell their friends 
and relatives who are potential students that UNIMAS is a wonderful place to be. 

Building up strong alumni program is also useful, so that the alumnus of UNIMAS can spread 
the good words about UI\lIMAS to their friends and relatives. It is also recommended 
that UNIMAS maintains and enhances the current academic programs that are being 
offered by the faculties, because students are attracted by these contemporary and 
forward looking academic programs. 

The management of the university should continue to focus on improving the quality 
of teaching and learning methodologies and approaches used in UNIMAS, and also to 
continuously upgrade the competence of the academics through various professional 
development programs to enhance their profession as quality educators. 

vii 



1.0 Introduction 

Tertiary education in public institutions of higher learning in Malaysia has be
come more competitive in recent years due to the relatively sudden increase 
in the number of public universities in the country. When Universiti Malaysia Sara
wak (UNIMAS] first started its academic programs in 1993, there were only eight 
public universities in Malaysia compared to twenty-one at present (Ministry of 
Higher Education, n.d.). Therefore, the current pool of students is presented with 
more choices of public university to further their study. 

As of late, UNIMAS has been faced with problem of getting enough number 
of students to fill up the enrollment quota for the academic programs offered 
by its various faculties. The worst hit faculty, which is the Faculty of Computer 
Science and Information Technology for example, was unable to get enough 
students to fill the quota allocated for its six academic programs. On average, 
the faculty was only able to attain 23.9 percent of the quota in all of its six 
academic programs for the 2007/08 academic session (Undergraduate Studies 
Division, 2008). 

Concerned by this problem, UNIMAS over the years has used various means and 
sources to publicise itself and its academic programs to the public and to the stu
dents, in particular. Those efforts were intended to create awareness and interest 
among potential students and to attract them to choose and study at UNIMAS. 

2.0 Review of Related Literature 

As tertiary education becomes more competitive. extra effort by the university 
to attract students to come and study in its campus becomes more significant. 
One of the important information that would assist a university in laying the strat
egies to attract more students to walk through its gate and study is the factor 
that determines students' selection of a university or their preference toward a 
university. 

Many studies have been done in other countries to investigate students' choice 
of educational insHtutions. Some of the studies that are relevant to this research 
is reviewed and discussed. Krampf and Heinlein (1981) conducted one of the 
earliest studies into the marketing of universities by interviewing prospective stu
dents for a large mid-western university in the United States of America. Through 
factor analysis, they found that prospective students who had positive impres
sion of a particular university rated campus attractiveness, informative campus 
visits, family recommendation, major's with good programs, informative univer
sity catalogue, closeness to home and friendly campus atmosphere, highly sug
gesting that these factors might influence preferences. 
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A similar study by Hooley and Lynch (1981) analysed the choice processes of 3.0 Prol 
prospective students of United Kingdom universities. They identified six attributes 
used by the students in their decision process. The attributes were course suit Students n 
ability, university location, academic reputation, distance from home, type of of these S( 
university (modern/old), and advice from parents and teachers. preferenc~ 

fore selec1 
While the above studies look at local students', Mazzaro!, Soutar and Tien (1996) that they r 
studied the factors that influenced international students' choice of study des factors wil 
tination, using the students in Australia as their samples. Students were asked to will consid 
rate, in term of importance, 17 factors that influenced their decision to study trade-off t 
at a particular institution. They found that the most important factor was the study seek 
recognition of their qualifications by prospective employers. This was followed and the rE 
by the institution's reputation in terms of quality, its willingness to recognise stu good four 
dents' previous qualifications, and the academic staff's reputation in term of students te 
quality and expertise. 

This study, 
In a separate Australian study, Soutar and Turner (2002) investigated the impor
tance of a number of attributes used by schoolleavers in Australia to determine 1. Wh~ 

their preference for a particular university. The results indicated that the four them to di 
most important determinants were course suitability, academic reputation, job source(s) v 
prospects and teaching quality. 

2. Wh( 
Lin (1977), who investigated the reasons for students' selection of a particu to further t~ 
lar educational institution in the Netherlands, found that the most significant tant? 
reasons for students' selection were the quality of education offered, career 

3. Weiopportunities, the school's reputation, traineeship opportunities, faculty quali
more impefications, academic standards, availability of modern facilities, curriculum em

phasis, student life, and the availability of an international student body. 

4.0 Res.In addition to the studies conducted by Mazzarol et al. (1996) and Lin (1997), 
the study by Turner (1998) on the reasons a group of business undergraduates This study 4

decided to enroll at a particular university, found that students rated future job dents. The
prospects, qualification that is valued by employers, opportunity to use modern academic
facilities, standard of teaching, and international recognition of the university's academic 
programs as the most important factors. sampling r 

sample SiZEWhile there has been no published study done on students' choice of university 
percent ojin Malaysia, the studies that have been conducted in other countries provided 

a useful list of potential factors such as course suitability, university location, ac
ademic reputation, distance from home, type of university, family opinion, job 

4.1 Resprospects, quality of teaching and campus atmosphere. Therefore, these fac
tors were considered as the list of possible factors for investigation in this study. The resear 

been usee 
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3.0 Problem Statement 

Students may come to know a university through various sources, and some 
of these sources may be more influential than others in shaping the students' 
preference of a university. Also, the students may consider many factors be
fore selecting a university in which to further their studies. But, whatever factors 
that they may have considered in their selection of a particular university, some 
factors will be more important than others. To select a university, the students 
will consider the factors important to them and, consciously or unconsciously, 
trade-off between these factors. It is the nature of this trade-off process that this 
study seeks to investigate and understand. Knowledge of this trade-off process 
and the relative importance attached to the various factors should provide a 
good foundation for the university to formulate strategies which would attract 
students to come and study in its campus. 

This study, therefore, attempted to provide answers to the following questions: 

1. What were the information sources available to students that enable 
them to discover UNIMAS and its acadeic programs, and which among these 
source(s) was/were the most influential? 

2. Whatwerethefactorsthatinfluencedstudentstoselectauniversity(UNIMAS) 
to further their studies, and which among these factors was/were the most impor
tant? 

3. Were there certain groups of students for whom different factors were 
more important? 

4.0 Research Methodology 

This study employed a cross-sectional survey to collect data from the respon
dents. The population of this study was the 2040 first yearstudents enrolled in all the 
academic programs offered by all the eight faculties in UNIMAS for the 2007/08 
academic session. The respondents were obtained through a stratified random 
sampling method and were stratified by faculty and academic programs. The 
sample size for this study was 1396 students which represent approximately 68.0 
percent of the first year student population for the 2007/08 academic session. 

4.1 Research Instrument 

The research instrument for this study was modified from instruments that have 
been used by other researchers (Hooley & Lynch, 1981; Lin, 1997; Turner, 1998; 
Soutar & Turner, 2002). The research instrument consisted of three sections. 
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Section A contained questions to gather information on selected demographic 5.1 Rei 
characteristics of the students. 

The reliab 
Section B included 12 closed-ended items to obtain data on the students' at an ace 
sources of information regarding the university and the extent of each of these cation stu 
sources in influencing their choice. There was an additional open-ended item ment (Fe 
to elicit additional information on students' sources of information regarding the Cronbacl 
university which were not listed among the 12 items. were mor 

on the ac 
Section C consisted of 41 closed-ended items related to factors that influenced questionn
students' preference of a university. There were six sub-sections: University 
Choice (12 items), Institutional Reputation (7 items), Personal Fit (11 items), Aca Table 1 
demic Program Choice (6 items), Employment Prospect (5 items) and Quality of Re/iabilitiE
Teaching and Learning (5 items). There was an additional open-ended item to 
elicit additional information not listed in the close-ended items. Question 

The close-ended items in Section B and Section C had six response selections, 
ranging from "Very little influence", "Little influence," "No influence," "Strong 

Section Einfluence," "Very strong influence," to "Not applicable." 
Source 0 

A pilot test was conducted prior to the actual study to ensure the reliability of 
the research instrument, especially for Section B and Section C. The research Section ( 
instrument is attached in Appendix 1. Universit') 

Institutior 

4.2 	 Data Collection Procedures Personal 

Acaderr 
Data collection was conducted in February 2008 during the second semester 

Employrrof the 2007/08 academic session. The questionnaires were distributed to the 
Quality c selected sample of students through their respective faculties. 

4.3 Data Analyses 	 5.2 De 

Descriptive statistics such as percentages (%), means, and standard deviations A total e 
were used to analyze data on the students' selected demographic charac 2007/2001 

in this stU(teristics, their information sources and the choice of UNIMAS as a university to 
further their studies. Independent t-tests, One-Way ANOVAs, and regression 
analysis were used to determine which of the information source(s) was/were 

5.2.1 Famore influential, and whether the factors that influenced students' preference 
differed among certain groups of students. Table 2 s 

Faculty c 
ences (FI5.0 Findings and Discussions 
{FRSTJ, 2.( 
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5.1 Reliabilities of the Questionnaire 

The reliability of Section B and Section C of the questionnaire was found to be 
at an acceptable level during a pilot study conducted on 72 third year Edu
cation students from the Faculty of Cognitive Science and Human Develop
ment (FCSHD), UNIMAS; the students were not involved in the actual study. The 
Cronbach Alpha (a) values for Section B and the six sub-sections in Section C 
were more than 0.7 (Nunnally, 1978). Likewise, subsequent reliability analyses 
on the actual research sample showed that Section B and Section C of the 
questionnaire showed acceptable reliability levels (refer to Table 1). 

Table 1 
Reliabilities of the questionnaire based on pilot and actual studies 

Questionnaire 

Section B: 
Source of information on UI\IIMAS (12 items) 

Section C: 
University choice (7 items) 

Institutional reputation (7 items) 

Personal fit (11 items) 

Academic program choice (6 items) 

Employment prospect (5 items) 

Quality of teaching and learning (5 items) 

5.2 Demographics of Survey Respondents 

Pilot Study 
(N=71) 

0.914 

0.753 

0.883 

0.860 

0.787 

0.770 

0.896 

Actual Study 
(N=1396) 

0.879 

0.735 

0.913 

0.850 

0.847 

0.894 
0.910 

A total of 1396 respondents consisting of first year undergraduates of the 
2007/2008 academic session frorn all the eight faculties in UNIMAS were involved 
in this study. 

5.2.1 Faculty 

Table 2 shows the breakdown of the responden.ts by faculty: 10.1 % from the 
Faculty of Engineering (FE), 7.2% from the Faculty of Medical and Health Sci
ences (FMHS), 21.2% from the Faculty of Resource Science and Technology 
(FRST), 2.0% from the Faculty of Computer Science and Information Technology 
(FCSIT), 17.0% from the Faculty of Economics and Business (FEB), 17.3% from the 
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Faculty of Applied and Creative Arts (FACA), 10.7% from the Faculty of Cogni Tourisr 
tive Science and Human Development {FCSHD}, and 14.5% from the Faculty of Marke 
Social Sciences (FSS). 

Table 2 
Distribution of respondents by faculties 

Faculty 

Faculty of Engineering 

Civil Engineering 

Electronics & Telecommunication Engineering 

Electronics & Computer Engineering 

Mechanical Engineering & Manufacturing Sys
tems 


Omitted 


Faculty of Medical and Health Sciences 

Medicine 


Nursing 

Omitted 


Faculty of Resource Science and Technology 


Aquatic Resource Science & Management 


Animal Resource Science & Management 


Plant Resource Science & Management 


Resource Chemistry 


Resource Biotechnology 


Omitted 


Faculty of Computer Science and Information 

Technology 


Software Engineering 


Network Computing 


Information System 


Computational Science 


Multimedia Computing 


Omitted 


Faculty of Economics and Business 

International Economics & Business 

Industrial Economics & Organization 

6 

Frequency 

141 

13 

30 
19 

77 

2 
100 

65 
29 
6 

296 
45 
24 
43 
47 
127 

10 

2B 

6 
6 
4 

8 
3 
1 

237 

34 
32 

Percent 

10.1 

7.2 

21.2 

2.0 

17.0 
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Tourism & Hospitality Management 


Marketing 


Omitted 

Faculty of Applied and Creative Arts 

Fine Arts 


Design Technology 


Arts Management 


Music 


Drama & Theatre 


Cinematography 


Omitted 


Faculty of Cognitive Sciences and Human Devel
opment 

Cognitive Science 


Human Resource Development 


Omitted 


Faculty of Social Sciences 

International Studies 

Industrial Relations & Labor Studies 

Communication Studies 

Social Works Studies 

Development Planning & Management 

Politics & Government Studies 

Omitted 

Total 

5.2.2 Gender 

161 

9 
242 17.3 
22 

93 
50 
12 

28 
37 

150 10.7 

41 

105 
4 

202 14.5 
22 

37 

33 
29 
34 
30 
17 

1396 100.0 

As revealed in Table 3, a majority of the respondents (68.7%) were female. Only 
30.9% of the respondents were male. This finding shows that the ratio of female 
to male students in UNIMAS is approximately 2:1. 

5.2.3 Ethnicity 

The ethnicity of the respondents reflects the composition of the major races 
found in Malaysia. As shown in Table 3, the Malays who made up 44.5% of the 
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respondents is the major race followed by Chinese (28.6%) I Sarawak Bumiput
era such as, Iban, Bidayuh and Orang Ulu (26.0%), Sabah Bumiputera - such as, 
Kadazan, Dusun, Bajau and Murut (4.4%), and Indian (4.4%). 

5.2.4 Residence 

The respondents of the study were categorized into urban and rural students. 
Table 3 reveals that 62.3% of the respondents came from urban areas and 30.5% 
of them from rural areas. 

Table 3 
Distribution of respondents by gender, ethnicity and residence 

Selected Demographic Variable 

Gender 

Male 

Female 


Omitted 

Ethnicity 

Malay 


Chinese 

Indian 


Sarawak Bumiputera 


Sabah Bumiputera 

Other Bumiputera 


Others 

Omitted 


Residence 

Urban 

Rural 

Omitted 


Total 

5.3 Selection of UNIMAS 

Frequency Percentage 

431 30.9 

959 68.7 

6 0.4 

623 44.6 

399 28.6 

61 4.4 
223 16.0 

61 4.4 
13 0.9 

8 0.6 

8 0.6 

876 62.8 

426 30.5 

94 6.7 

1396 100.0 

When applying for a place to pursue their studies in public institutions of higher 
learning in Malaysia, applicants are given the opportunity to indicate their pref
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erence for universities by ranking them from 'first choice' to 'eigth choice' in the 
application form. As indicated in Table 4, slightly more than one quarter of the 
respondents (27.2%) put UNIMAS as their first choice for a university to pursue 
their studies. But there were also respondents (18.0%) who did not put UNIMAS 
in their list of preference for universities but were offered a place in UNIMAS and 
chose to pursue their studies at the university. 

Table 4 

Distribution of respondents by their choice of UN/MAS (n= j 361) 


N % 

First choice 370 27.2 

Second choice 140 10.3 

Third choice 111 8.2 

Fourth choice 98 7.2 

Fifth choice 75 5.5 

Sixth choice 73 5.4 

Seventh choice 92 6.8 

Eighth choice 155 11.4 

I didn't select UNIMAS 247 18.0 

Total 1361 100.0 

From the genderaspects, approximately31 .6% of male respondents selected UN 1
MAS as their first choice for a university compared to 25.2% of female respondents. 
However, females (20.8%) outnumbered males (11.7%) in term of those students 
who did not put UNIMAS as one of their preferred university, but were offered a 
place to study in the university and chose to pursue their studies in the university. 

Table 5 
Distribution of respondents by gender on their preference for UN/MAS 

Gender 

Male Female 

N % N % 

First choice 130 31.6 236 25.2 

Second choice 40 9.7 100 10.6 

Third choice 46 11.2 65 6.9 

9 
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Fourth choice 29 7.1 69 7.3 

Fifth choice 28 6.8 46 4.9 

Sixth choice 24 5.8 49 5.2 

Seventh choice 27 6.6 65 6.9 

Eighth choice 39 9.5 115 12.2 

I didn't select UNIMAS 48 11.7 196 20.8 

Total 411 100.0 941 100.0 

So, does student residence background influence their decision in deciding to 
put UNIMAS as their first choice for a university? The data shown in Table 6 indi
cates that whether they're from the rural or urban background, the percentage 
of students who decided to put UNIMAS as their first choice university is almost 
similar between the two residence background, i.e. 28.0% for the urban areas 
and 27.8% for the rural areas. Little difference were also seen between the two 
residential background in terms of those who did not indicate UNIMAS as their 
first choice for a university but were offered a place and chose to pursue their 
studies at UNIMAS; 18.2% and 17.7% for urban and rural residential background, 
respectively. 

Table 6 
Distribution of respondents by residence background on their preference for 
UN/MAS 

Residence 

Urban Rural 

N % N % 
First choice 240 28.0 115 27.8 

Second choice 87 10.2 42 10.2 

Third choice 67 7.8 34 8.2 
Fourth choice 65 7.6 23 5.6 
Fifth choice 48 5.6 24 5.8 
Sixth choice 50 5.8 20 4.8 

Seventh choice 56 6.5 30 7.3 
Eighth choice 87 10.2 52 12.6 
I didn't select UNIMAS 156 18.2 73 17.7 

Total 856 100.0 413 100.0 
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5.4 Sources of Information 

The study looked at the various sources of information that may have reached 
the students and investigated the extent to which respondents used those vari
ous sources and how far each of those sources actually infiuenced the stu
dents' decision. Twelve sources of information were identified and investigated 
(Table 7). 

The findings indicate that the most used and infiuential source of information for 
the respondents was "by word of mouth from friends and relatives," with more 
than half of the students (55.6% with a mean of 2.47) suggesting this source of 
information as having a strong infiuence. 

The next important source of information on UNIMAS was its "website" with a 
mean of 2.46. However, although 54.2% of the respondents felt that the website 
was an infiuential source of information, 29.2% perceived it to be of "little infiu
ence" and "very little infiuence" and 11.9% reported it as of "no infiuence". 

The next cluster of information source was the "Unit Pusat Universiti Guides" (UPU 
Guides), "school teacher career talks" and "UNIMAS published materials" with 
means of 2.08, 2.06 and 2.01 respectively, which indicated that these sources 
were of little infiuence. Slightly more than one third of the 1396 respondents 
(36.4%) felt that the UPU Guides were of "little" or "very little infiuence" and 
16.4% viewed that the guides as of "no infiuence". Likewise, 31.5% of the respon
dents perceived that their "school teacher career talks" had little or very little in
fiuence on their decision making, and approximately 19.0% of the respondents 
felt that the career talks did not infiuence their choice of UNIMAS for furthering 
their studies. 

Printed material and electronic media exposure, it seems, has little or no infiuence 
atall on students' decision to enroll in UNIMAS. "UNIMAS published materials" was 
not considered to be an important information source as 34.4% of the respondents 
indicated that it was of little infiuence and 18.6%stated that it had no infiuence at 
all.lnaddition, "Newspaperarticles", "UNIMASroadshow", "schoolvisitto UNIMAS", 
"newspaper advertisement", "UNIMAS open day", "UNIMAS telephone hotline" 
and "documentary on UNIMAS in television and radio" ranked lowly as infiuential 
sources of information on the 1346 respondents' decisions to choose UNIMAS. 
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1 
Table 7 

Respondents' sources of information and the extent of their influence. 


Sources of Informati~:m I No Influ- 1 Very Little 1 Little Influ- 1 Strong I Very Strong I Not. 
about UNIMAS and Its i ence Influence ence Influence Influence Appli-
Academic Programs 

12TFri~~dsa~d rei0- 171 85 285 500 276 60 

tive 


(6.1%) (20.4%) (35.8%) 19.8%) (4.3%) 


2 I UNIMAS 166 64 344 505 251 54 


(24.6%) (36.2%) (18.0%) (3.9%) 

Unit Pusat Univer.;. 351 351 182 93 

siti (UPUj<;;uides 


~ tZ5.t%) (25;1%) l13.0%) (6.7%)
w 


teacher 265 92 348 411 141 124 

career talk 


I Omitted IMean 
I Dev 

19 2.47 I 1.256 

12 2.46 11.213 

(0.9%) 

32 2.08 I 1.300 

(2.3%) 

15 2.06 I 1.300 

1.258 

1.297 



328 97 298 121 215 12 I 1.84
I I 

(6.9%) (21.3%) (23.3%) (8.7%) 

1\9 379 347 

(24:9%1 
323 

'----'--_____L(26.2%)1 (10.0%) I (23.7%) (20.3%) (7.2%) 
.... 

Note: 0 No Influence, 1 =Very Little Influence, 2 =Little Influence, 3 Strong Influence, 4 Very Strong Influence 
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5.4.1 Differences in Influence of Information Sources based on Selected 
Demographics. 

Gender and Residence 

Looking at gender, the degree to which the various information sources influ
ence the decision of either group differs only for five sources of information 
(Table 8). The scores obtained from female respondents were generally higher 
compared to males for each of the five sources of information: "UPU Guides", 
"UNIMAS published materials", "UNIMAS telephone hotline", "School visit to UNI
MAS" and "Newspaper articles and supplements". The two strong influential 
sources of information i.e. "Friends and relatives" and "UNIMAS website" were 
similar in their degree of influence for both gender groups. 

Similarly, when residential factors are taken into account, there were no differ
ences in the degree of influence of the two strong influential sources of informa
tion between the urban and rural group (Table 8). Differences in the degree of 
influence were detected in seven sources of information: "UPU Guides", "UNI
MAS published materials", "UN'IMAS telephone hotline", "School teacher ca
reer talk", "School visit to UNIMAS", "Newspaper advertisements by UNIIMAS", 
and "Documentary on UNIMAS in television and radio". The scores obtained 
from rural respondents were generally higher compared to urban respondents 
for these sources of information. Thus, efforts should be made to ensure that 
these sources of information reach potential students living' in the rural areas. 
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Table 8 

The various sources of information and the extent of their influence based on gender and residence. 


Sources of Information on Gender Residence 

UNIMAS and its Academ
ic Programs 


Male Fe- t df p-value Ur- Ru- t df p-value 
male ban ral 

No. 

1 	 Unit Pusat Universiti 1.94 2.14 -2.483* 1263 0.013 1.99 2.21 -2.757** 1184 0.006 
(UPU) Guides 

2 	 UNIMAS website 2.41 2.48 -0.942 1323 0.346 2.45 2.47 -0.295 1238 0.768 

0-. 3 UNIMAS open day 1.73 1.86 -1.590 1187 0.112 1.80 1.86 -0.804 1116 0.422 

4 	 UNIMAS published 1.89 2.07 -2.226* 1253 0.026 1.94 2.14 -2.557* 1169 0.011 
materials (UNIMAS 
brochure, Faculty 
pamphlets, etc) 

5 	 UNfMAS roadshow 1.89 1.96 -0.935 1233 0.350 1.94 1.97 -0.433 1155 0.665 
event and careers 
fair 

6 	 UNIMAS telephone 1.56 1.80 -2.893** 1242 0.004 1.64 1.89 -3.028** 1163 0.003 
hotline 

7 	 School teacher 1.99 2.09 -1.255 1250 0.210 1.97 2.19 -2.737** 1170 0.006 
career talk 

8 	 School visit to UNI- 1.72 1.89 -2.013* 1164 0.044 1.73 2.02 -2.013*** 1088 0.001 
MAS 

I9 INewspaper articles I 1.83 2.09 t-3.088**1 1247 I 0.002 <11.951 2.02 I -0.889 1171 0.374 I 

http:UNI-1.72

