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The annual Rainforest World Music Festival in Sarawak, Malaysia is a much celebrated tourism
event and has global awareness as a festival of world music. Notwithstanding the popularity of the
festival, there has been no study of visitor intentions. Drawing upon the theory of planned behaviar,
this study aims to determine the cffect of attitude, subjective norm, perceived behavioral control,
and past experience on behavioral intentions to attend the festival from the local visitor perspective.
A questionnaire-based survey was administered using purposive sampling and ultimately 241 respon-
dents participated. Multiple regressions analysis and  test were used to perform tests of relationship
and difference, The findings show that although all the factors that are of interest have positive effects
on intentions to visit the Festival, local visitors whe have and have not attended previously exhibit
very different behaviors. The study provides insights for the benefit of festival organizers and rel-
evant stakeholders within the wider context of music festivals.
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Introduction

Tourism is becoming a vital industry for many
countries and destinations due to its economic
capacity in making the market vibrant and increas-
ing foreign exchange revenue [Agaraj & Murati,
2009; Chaiechi, Pryce, & Bhati, 2015; Klijs, Heijman,
Korteweg, Maris, & Bryon, 2012; Marsiglio, 2015;

Neves, Fernandes, & Pereira, 2015; United Nations
Environment Programme (UNEP), 2013]. It is
reported by United Nations World Travel Orga-
nization (UNWTO) that by 2020 the number of
international travelers would surge to 1.6 billion,
with revenue from tourism grossing more than US$2
trillion (Aramberri, 2009; Avdimiotis, Bonarou,
Dermentzopoulos, Karamanidis, & Mavrodontis,
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